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Tém tit. Cac nghién ctru hién c6 cho thdy gén két thuong hiéu diém dén (DBE) 1a mot yéu t& quan
trong dé thuc day hinh thanh y dinh va hanh vi caa du khéch. Viéc phan tich mot cach hé thong
nham khdm pha cac phuong chiéu va cach thiic ma DBE tac dong dén cac loai y dinh va hanh vi
cua du khach. Nghién cttu nay st dung phuong phép tong quan hé théng véi 18 tai liéu duogc
chon lgc tir ndm ngudn co s¢ dir liéu. Cac thong tin vé boi canh, phwong phap ludn, van hanh
héa méi quan hé gitta cac bién dugc tdng quan tir cac nghién cttu hién cd. Nghién ctru cling thuc
hién phén tich dam may tir khoa va mang ludi két ndi cua ching dé€ tim cac xu hudéng nghién
ctu trong tam. Cac két qua nghién cttu cho thdy cac khoang trong trong viéc van hanh hoa va
phat trién thang do luong DBE, cic tién td va két qua trong maéi lién hé véi y dinh hanh vi ctia du
khéch, cting nhu han ché vé boi canh nghién ctru. Tt d6, cac dinh huéng nghién ctru va cac ham
y quan tri duoc luan giai va dé xuat.
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khach, du khach, khung ly thuyét
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Abstract. Existing research has established destination brand engagement (DBE) as an important
determinant of tourists” intentions and behaviors. However, a comprehensive review is needed
to examine how and to what extent DBE drives different types of tourist intentions and behaviors.
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This study addresses this gap through a systematic literature review of 18 studies retrieved from
five academic databases. The review synthesizes research contexts, methodological approaches,
and the operationalization of relationships between DBE and tourist intentions and behaviors.
Keyword frequency and network analyses are further employed to identify dominant research
themes and emerging directions. The findings reveal several gaps in the literature, including
limited diversity in DBE measurement scales, insufficient attention to emerging forms of
behavioral intentions, a narrow range of empirical contexts, and limited examination of
mediating and moderating mechanisms. Directions for future research and practical implications
for destination management are also discussed.

Keywords: destination brand, brand engagement, tourist intention, tourist behavior, tourist,
conceptual framework

1.  Tinh cap thiét

Trong bdi canh canh tranh du lich toan cau ngay cang gay gat, viéc xay dung thuong hiéu diém dén
(destination brand) duoc nhin nhén la chién lwgc quan trong dé tao 1¢i thé canh tranh va giai quyét hop ly cac
bai toan kinh t€ thi truong (Milicevic¢ va cdng su, 2017). Theo quan diém marketing hién dai, du khach, hay
nguoi tiéu dung ndi chung, khong con ¢ vi tri thu dong, ma ho da trd thanh cac chu thé tich cuwee cung tao ra
gia tri, twong tac va lwa chon thuwong hiéu (Corbisiero va cdng sw, 2022). Su thay do6i nay phan anh mét qua
trinh chuyén d6i rong hon trong viéc tim hiéu va nghién ctru vé thuong hiéu diém dén du lich. Viéc xay dung
thwong hiéu diém dén khong chi tap trung vao viéc tao dung hinh anh tich cuwc cho diém dén va thu hat du
khéch tiém nang, ma phai hudng dén viéc xay dung cadc moi quan hé bén viing, sw két néi va trung thanh véi
cac thuwong hiéu diém dén (Swain va cdng su, 2024). Su gén két thwong hiéu diém dén (Destination Brand
Engagement - DBE) dang ndi 1én nhu mét khai niém quan trong c6 thé giai thich dwoc cach ma khach du lich

lwa chon va duy tri cdc mdi lién hé c6 y nghia véi thuwong hiéu cua diém dén (Chen va cong su, 2020).

Mic du tdc dong ctia DBE dén gia tri thwong hiéu va tao ra gén két tich cuc ctia khach hang da va dang
duoc nghién ctru rong rai, nhung nén tang ly luan ctia chu ¢é nay van con mét s6 diém roi rac (Rather va cong
su, 2019). Mot mét, cac nha nghién ctru van ti€p tuc ludn giai ban chat cua sy gén két véi thuong hiéu van
dung trong linh vuc du lich va anh hudéng ctia né dén cac dang y dinh va hanh vi cia du khach. Du duoc k&
thira tlr nén tang ctia gan két thuwong hiéu ctia nguoi tiéu diing, nhung méi lién hé phitc hop da bén trong viéc
kién tao thuong hiéu cua diém dén dang dat ra nhitng moi quan tdm trong tién trinh phat trién va mo rong
chu dé nghién cttu nay trong linh viee du lich (Kavaratzis & Hatch, 2013; Shouka va cdng s, 2023). Mat khac,
ttr goc nhin cua cac nha quan ly thi cac nd luc dinh dang va cung cd thuong hiéu diém dén dang tré thanh
m&i quan tam chién lwgc nham két néi va truyén thong mot cach hiéu qua dén cac phan khic thi treong khac

biét (Saleem va cong su, 2021).

Thuec t€ trén khong chi luan giai cho sw can thiét tir géc do hoc thuat ma con la nhu cau thuc tién doi
v6i nhitng khdm pha va hiéu biét day du hon vé sy gan két thuong hiéu diém dén du lich. Nhitng van dé co
ban gan véi ban chat ctia DBE va tac dong ciia DBE dén cac dang thtic y dinh va hanh vi ctia du khach van
dang can duoc thao luan va kiém dinh thye nghiém. Liéu c6 ton tai nhitng ddc thu trong van hanh héa va do
luong khéi niém DBE trong nhiing boi canh va loai hinh du lich khac nhau hay khéng? Liéu tac ddong cua DBE
d6i vé6i y dinh, hanh vi cua du khach c6 khac biét d6i voi cac loai hinh du lich khac nhau khong? Cho dén nay,

cau hoi trén van con bé ngd va can c6 nhitng phan tich danh gid c6 tinh hé théng tich hop cc nén tang ly
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thuyét d€ co thé cung cap hiéu biét day du hon vé DBE trong mot khudn kho thong nhat. Do vay, nghién cttu
nay tién hanh danh gia cé hé thong cac nghién cttu vé DBE va y dinh hanh vi ctia du khach nham 1ap ban do

kién thtic, xac dinh cac khoang trong ly thuyét va dé xudt cac khudn khd van dung thuec tién.

2. Cosolyluan
2.1. Thuong hiéu diém dén

Thuong hiéu da tré thanh mét khéi niém phé dung trong kinh doanh hién dai va dang duoc st dung
nhuw la cong cu chién lugc d€ canh tranh va thanh cong trén thwong treong. Doi voi khach hang thi thuong
hiéu khong chi ¢ vai tro nhan dién nhw la thong tin vé dich vu san pham tir cadc phuong tién truyén thong,
ma hon thé né con truyén tai thong diép vé chat luong va gid tri tiéu dung ctia san pham dich vu. Theo Kotler
va cdng su (2006, tr. 19) thi thuong hiéu (a brand) 1a “tén goi, ky hiéu, nhan mdc va biéu twgng, hay t6'hop cia tit
cd cdc yéu to' nay, nham dinh nghia sin phdm dich vy va phén bigt né véi cic doi thii canh tranh” . Kotler & Gertner
(2002) mé rong thém rang thuwong hiéu truyén tai gia tri xa hoi, gid tri cdm xtc va ban sic t6i nguoi dung.
Thuwong hiéu gitp dinh dang va gia ting nhan thitc ctia nguoi tiéu dung vé tinh hitu dung, tién ich va chat

luwong cua san pham, dich vu.

Trong du lich dich vy, Ritchie & Ritchie (1998) la nhitng tac gia tién phong mo rong khai niém thuwong
hiéu diém dén. Theo cac tic gia nay, thuong hiéu diém dén 1a “tén, biéu twpng, logo, nhin hidu chir hodc d6 hoa
khdc vira xdc dinh viea phin biét dia diém” (Ritchie & Ritchie, 1998, tr. 103). Thuong hiéu diém dén truyén tai oi
hita vé trai nghiém dédng nhé géan véi cac thude tinh va an tuong vé diém dén. Thuong hiéu ciing gitip cing
8 nhitng ky tic trai nghiém diém dén. Tuong tw, TS chiec Du lich Thé gidi (UNWTO, 2007, tr. 45) rang “thuong
hiéu diém dén khong chi la nhan higu (logo, biéu twpng, khiiu higu/tuyén ngén) ma con la nhitng trai nghiém, hinh dnh
truyén thong gin véi mot hé thong gid tri va dinh vi diém dén. Tém lai d6 ro rang 1a 10i hita”.

Khéc véi thuong hiéu ctia san phdm, thuong hiéu diém dén duoc hiéu nhu la mét san phdm. D6 la mot
thue thé chira cac yéu t6 phitc hop, bao gom: cac yéu t& vat chat va cac yéu td phi vat chat (Florek, 2005).
Thuong hiéu diém dén c6 thé duoc dinh nghia “la sw két hop ddc ddo giiva ddic tinh sin phdm va gid tri gia ting, cd
hitu hinh va v6 hinh. Cdc dic diém c6 moi lién quan gin bé chét ché voi diém dén va nhin thirc vé diém dén, cé thé' bang
nhan thitc hodc triec gidc” (TAm va cOng su, 2024, tr. 276). Theo d9, viéc khai niém hoa cac ban sic ctia mot diém
dén tré thanh yéu td mang tinh chién lwoc cua tién trinh xay dung va truyén thong thuong hiéu diém dén toi
thi treong.

2.2. Su gan két thuong hiéu diém dén ctia du khach

Puoc ké thtra tir s khai niém sw gfm két cua khéach hang, cac nghién cttu vé DBE c6 lich st phat trién
kha muon mang. Bowden da dinh nghia su gan két cia khach hang (CE) “la qud trinh tam lyj mo hinh héa cdc co
ché’ma qua dé dinh hinh long trung thanh ciia khich hang doi voi mét thwong hiéu, ciing nhw cdc co ché’'ma tir do long
trung thanh khdch hang cé thé' dwoc duy tri” (Bowden, 2009, tr. 65). Theo Sprott va cong su (2009) thi sy gan két
thuong hiéu duwoc dinh nghia nhu 1a “sw khdc biét cd nhin dai dién cho khuynh hwong ciia khich hang trong viéc

A1

xem cdc thirong higu quan trong nhw m@t phin hp nhin nhdn ban thian” (tr. 92). Theo d6, sy gén két thuong hiéu ¢
thé duoc coi 1a mot tién trinh ma mdi khach hang nhéan thic va tuwong tac véi thuwong hiéu, cé thé la nhéan thic

ly tri, nhan thitc cdm xdc va hanh vi.

Thd&ng nhéat quan diém trén, Brodie va cong sw (2011, tr. 260) coi CE nhw 1a “mdt trang thdi tam Iy dién ra
qua sy firong tic, trai nghiém dong sing tao doi véi mt d6i tirgng hay mét tic nhan trung tém, trong moi quan hé dich

vu chii yéu”. Tuong tw, So va cdong su (2014, tr. 310) nhan manh sw gén két thuong hiéu “la sy két ndi cd nhin
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nguwoi tiéu dimg véi thwong hiéu va thé'hién trong irng x1t nhan thirc, tinh cam va hanh vi ngoai tinh huéng mua hang”.
C6 thé thay méac du o sy da dang vé dién dat khai niém, nhung tinh k€ thira tir khai niém CE cua sy gén két
thuong hiéu la kha ré rang. Sy gan két thuong hiéu diém dén duoc dinh nghia nhu 1a yéu t& tam ly nhan thtc,
lién quan véi thai d6 caa du khach d6i véi thueong hiéu san phdm hay diém dén, tac dong t6i hanh vi tich cuc
déi véi diém dén. Day cling 1a khai niém duoc van dung rdng rai trong cac nghién ctru hién nay vé DBE

(Rasoolimanesh va cong s, 2019; Chen va cong su, 2021; Muponya & Chiyangwa, 2024).
3. Phuong phap nghién cttu

Dua trén muc tiéu va cau héi nghién ctu cta nghién ctru nay, cac cum tir gom “destination brand
engagement”, cling “tourist intention” va “tourist behavior” nham gi6i han lai d&i tuong lién quan dén DBE
phu hop véi muc tiéu nghién ctru, duoc stv dung dé€ truy xuat tai liéu liéu. Do modi co so dit liéu cd pham vi
bao phti va kha ning truy xuat khac nhau, viéc tim kiém trén mot ngudon duy nhat c6 thé dan dén bo st cac
nghién cttu lién quan va lam gia tang nguy co sai léch trong qua trinh lya chon tai liéu (Gusenbauer &
Haddaway, 2020). Cac nén tang co so dit liéu dugc lua chon Ian luot la Google Scholar, Sage, Sciencedirect,
Emerald, va Taylor and Francis, nhim mang dén nhiéu co hoi truy xudt mau nghién ctru tiém nang hon khi

cac hé thong phd bién nhu Web of Science, hay Scopus cac tac gia khong thé tiép can.

Viéc truy xudt dit liéu duoc tién hanh trong thang 6 nam 2026, véi cac tai liéu khong gidi han vé thoi
gian, hay loai tai liéu, chi duy nhat cdc tai liéu khong phai tiéng Anh sé khong duwoc sit dung cho nghién ctiu
nay. Paez (2017) da dwa ra 101 kéu goi vé viéc cac nha nghién cttu nén quan tam va st dung nhom tai liéu xdm
trong mot bai tong quan ly thuyét. Theo Tillett & Newbold (2006), tai liéu xam la nhitng thong tin da dwoc
cong bo hodc chwa duoc cong bo chinh thite, nhung thuwong khong trai qua quy trinh phan bién hoc thuat va
khong dwoc lap chi muc trong cac co s¢ di liéu thue muc hoc thuat phd bién. Viéc b8 sung tai liéu xam lam
phong pht hon cac thong tin vé chu d€ nghién ctru trong cac bai tong quan, giup chiing trd nén toan dién hon
(Paez, 2017). Diéu nay ddc biét quan trong véi cac nghién cttu hudng dén viéc tong hop dit liéu trén mot quy
mo rong 16n vé mit khong gian, nhdm phan anh géc nhin vé su thay d8i cia cht dé trén pham vi toan cau,
bai 1€ rat nhiéu nha nghién ctu tir cac cong dong hoc thuat non tré khoé c6 co hoi d€ xudt ban trén cac tap chi
dé€ xem 1a uy tin, tiéu chuan. Do d6, trong nghién cttu nay, viéc st dung co s¢ dit liéu Google Scholar 1a can

thiét, va cac tai liéu xam dam bao cac yéu cau san loc déu duoc xem la d6i teong nghién ctru quan trong.

V6i nam ngudn dir liéu trén, c6 tong 340 tai liéu da dugc truy xuat. Viéc sang loc 340 tai liéu trén duoc
dua trén goi y tir quy trinh PRISMA phién ban 2020 ctia Page va cdng su (2021). Trong d6, cac tac gia tién hanh
danh gia mic d6 lién quan va mic d6 phit qua ting giai doan Ian lwot 1a 1) danh gid tiéu dé, tém tat, va ti
khoa, va 2) danh gia toan van dwa trén bdi canh va gia thuyét nghién ctru. C6 16 tai liéu phu hop dwgc xac
dinh va st dung cho viéc phan tich. So véi cac phién ban PRISMA trudc day, phién ban ctia Page va cong sy
(2021) nhan manh dén viéc nguoi nghién ctru nén mé rong cac ngudn co thé truy xudt mau nghién ctru. Theo
quan diém d6, cac tac gia tién hanh ra soat cic mau nghién ctru tiém nang dugc dé cap trong danh muc tai
liéu tham khao ctia cac bai bdo phu hgp. Hai tai liéu dam bao cac diéu kién sang loc duoc xac dinh thong qua
phwong phap trén. Hinh 1 trinh bay 4 giai doan trong sang loc dit liéu theo quy trinh PRISMA 2020.
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Hinh 1. Quy trinh sang loc mau nghién ctru (theo PRISMA 2020)

Nguon: Page va cong s, 2021

Trong giai doan 2020-2026, c tdng cong 18 cong trinh nghién cttu, gom 2 chuwong sach va 16 bai bao,
vé mdi quan hé gitta DBE va y dinh, hanh vi ctia du khach dwoc tong hop. Trong 16 bai bao nay, ¢6 2 bai bao
duoc xép vao nhom tai liéu xam khi duoc xuat ban tai cac tap chi khong thudc bang xép hang hoc thuat phd

bién nao trong linh viee xa hoi nhan van. Thong tin tdng quan vé 18 bai bdo duoc dé cap tai bang 1 duwdi day.
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Béang 1. Thong tin mau nghién cttu

Cong trinh Loai tai liéu Loai nghién ctu  Dia diém Loai diém dén
Kumar & Kaushik (2020) Bai bao Thic nghiém An Do Dai chung
Chen va cdng su (2020) Bai bao Thuc nghiém Trung Qudc Dai chung
Chen va cong su (2021) Bai bao Thiec nghiém Trung Qudc Van hoa
Rather (2021) Bai bao Thie nghiém Anbo Dai ching
Yusof va cong su (2021) Bai bao Thyc nghiém Malyasia Sinh thai
Saleem va cong su (2021) Bai bao Thiec nghiém Mal,a ysisa va Sinh thai
Pakistan
Rather va cong su (2022) Chuong sach Thuyrc nghiém An bo Dai chung
Juliana va cong su (2023) Bai bao Thyc nghiém Indonesia Sinh thai
Cheung va cong su (2023) Bai bao Thyc nghiém Trung Quéc Dai chung
Rather va cong su (2023) Bai bao Thurc nghiém An bo Dai chung
Kumar va cong sw (2023) Bai bao Thiec nghiém An Do Dai chung
Majeed & Kim (2024) Chuong sach Ly thuyét Khéng stt dung  Khong stt dung
Majeed va cong sw (2024) Bai bao Thuc nghiém Trung Qudc Dai chuing
Sjuhada & Zulfa (2024) Bai bao Thiec nghiém Indonesia Dai chung
Hazim va cong su (2025) Bai bao Thiec nghiém Malyasia Sinh thai
Qayyum va cong sw (2025) Bai bao Thurc nghiém Truc tuyén Dai chang
Dag & Cavusoglu (2026) Bai bao Thurc nghiém Thé Nhi Ky Di san

Nguon: X ly s6 liéu, 2026

Qua trinh trich xudt thong tin duoc trién khai dua trén goi y ctia Nga (2026). Cac noi dung ¢ lién quan

dén muc tiéu nghién cttu duoc xac dinh va danh dau tryec tiép trén ban PDF cua ting tai liéu. Dong thoi, mot
bang dit liéu ma hoa dwoc xay dung trén Excel dé€ hé thong hda va luvu trie cac thong tin quan trong duoc trich
xudt ttr moi tai liéu. Viéc phan tich di liéu dugc trién khai theo hai budc. Trudc tién, phrwong phap phan tich
chtt dé duwoc 4p dung nham xac dinh va tong hop cac théng tin lién quan dén nén tang ly thuyét, bdi canh
nghién ctru, phrong phap nghién cttu va cach van hanh bién trong méi quan hé DBE va y dinh, hanh vi. Céc
thong tin quan trong trong phan tiéu dé, tom tat, tir khoa ctia 18 nghién cttu sé duwoc sang loc, va dwoc ma héa
boi chinh nhém tac gia. O day, tac gia huwong dén viéc tao ra mot dam may tir khéa (word cloud) réng hon
viéc chi st dung cac tir khoa duoc lwa chon boi chinh tac gia. Céc tix khoa duoc phan tich theo tan sudt xuat
hién va truc quan héa bang phan mém MAXQDA. Dam may tir khoa gitp thé hién triec quan mic do phd
bién cta cac tir khda, qua d6 hd tro nhan dién nhanh nhitng chu dé va khai niém ndi bat trong mau nghién

ctu (Ertug va cong su, 2018). Sau d6, phan tich mang ludi két ndi ctia tir khoéa trong tam dugc thuc hién nham
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xac dinh cac xu huéng chinh trong cht dé nghién cttu. Toan b qua trinh xt ly, ma héa va phan tich dix liéu

bé“mg cac phan mém va cdng cu hd tro dwoc thue hién trén nén tang Windows.
4. K&t qua nghién ctru
4.1. B6i canh thyc nghiém va phwong phap luin

Trong 18 nghién cttu dwoc tong quan, 17 nghién cttu st dung thiét k& thuc nghiém va chi duy nhat
Majeed & Kim (2024) thurc hién nghién cttu ly thuyét nham dé xudt mot khung khai niém. Vé bsi canh nghién
ctru, 17 nghién ctru thye nghiém lwa chon cac diém dén cu thé tai chau A, trong khi mot nghién cttu khong
gén v6i mot thwong hiéu diém dén cu thé. Trong s cac nghién ctu thiee nghiém, An D6 1a béi canh dwoc lua
chon phé bién nhat, tiép dén 1a Trung Qudc va Malaysia. Diéu nay cho thay si han ché vé tinh da dang dia ly

va boi canh nghién cttu ctia linh vuc nay.

Vé b6i canh ctia diém dén du lich thiee nghiém, cac nghién cttu vé DBE chu yéu tap trung vao du lich
dai chiing, v6i 10 trén 17 nghién cttu, trong khi cac bdi canh chuyén biét nhu du lich sinh thai, du lich van hoa,
hay du lich néng thon chi dugc xem xét trong mot s6 it nghién ctu. Diéu nay cho thdy su mat can doi ro rét
vé boi canh nghién ctu, khi DBE chua duoc kiém chiing day du trong cac loai hinh du lich chuyén biét, cac
thi truong ngach va nhiing béi canh du lich méi ndi. Day 1a moét khoang tréng dang chu y d€ mo rong tinh
khai quat ctia cac két qua hién co.

V6i 17 nghién cttu thue nghiém, cac tac gia hudng dén viéc ki€m dinh cac gia thuyét nghién ctru. SEM
la cong cu nghién cttu chinh dwgc lya chon cho hudng di nay. Vé ly thuyét nén tang, cac nghién ctru vé DBE
stt dung tuwong doi da dang céac ly thuyét, trong d6 thuyét dong luc bao vé va thuyét trao déi xa hoi duoc s
dung nhiéu nhat, véi hai nghién ctu cho méi ly thuyét. Véi viéc khong cé mot nén tang ly thuyét thong tri 6
rét cho thay linh virc DBE van dang trong qud trinh tim kiém va mé rong co sé 1y thuyét dé giai thich mai
quan hé gitta DBE va y dinh, hanh vi ctia du khach. Diéu nay mo ra co hoi cho cac nghién ctru tuong lai tich
hop hodc phat trién cac khung ly thuyét phu hop hon véi déc thu ctia DBE trong bdi canh du lich.

4.2. Mang lu6i két néi cua tir khoa

Nbi dung phan tém tat va tir khéa cta tling bai bdo dugc ma héa. Céc tir khong mang y nghia nghién
ctu (gii tlt, trang i, ...) s& bi loai bd, cac tir ghép sé duoc ndi bang ddu gach ngang (vi du, destination-brand-
engagement) d€ dugc duy tri nhie mot don vi ma héa théng nhat. Sau d6, di liéu tiép tuc dugc ra soat nham
loai bo cac tir khda trung lap trong cung mot bai va chuan hoa cac bién thé cach viét, qua d6 nang cao tinh
nhat quan va do tin cay ctia qua trinh coding (Saldafia, 2013). Trong nghién cttu nay, c6 235 tir khoa duoc xac
dinh théng qua viéc lam sach dir liéu, ma hoa cac thong tin duoc thé hién trong tiéu dé, tom tit va tir khda cua
bai bdo nghién cttu, va duoc anh héa bang phan mém MAXQDA (Hinh 2).

Mang ludi dong xudt hién tir khda thé hién cau truc tri thic tdp trung quanh nat trung tam la
"destination-brand-engagement”. Thudt ngt nay dong vai tro la cau noi c6t 16i lién két gitra cac ly thuyét quan
tri va m6 hinh hanh vi du khach. Dang chu y, cac thuat ngit nhui destination-brand-authenticity, destination-
branding, destination-brand-self-congruity, va social media xuat hién kha thuong xuyén, cho thdy nghién ctru
da mo rong tr viéc khéi niém hoa DBE sang xem xét cac tién dé vé mat tam ly, yéu td bdi canh va co ché hinh
thanh DBE. Bén canh d6, su n6i bat cuia cac tit khoa: mediator, moderator va structural-equation-modelling
cho thdy cac nghién cttu chu yéu tap trung vao viéc giai thich cac méi quan hé nay thong qua cac moé hinh

dinh luong dua trén nén tang ly thuyét. Nhin chung, ddm may tir khda cho thdy nghién ctu vé DBE ¢ xu
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hudéng ngay cang quan tam khong chi vé viéc DBE tac dong dén phan ting ctia khach du lich nhu thé nao, ma
con dén nhitng yéu t6 thuc ddy DBE va nhitng diéu kién lam thay déi cac tac dong nay.

£ =

external-search-behavior'sg S € = % 2 = s s
destination-branding_S53 < SEEtAC o
llestmallnn-marketerglg E8 228 Limpar T S e ==
future-research ='Z =soclabmedia S = = & & T =
destination-manager association 0litcome & = digital SESCE S S mm = =
destination-brand destination 'S = domesticuwisiE S 2S5 = am £ S
affective behaviorak-intention S ghehavioral 2 2ES s gg s 8

testination-hrand-self-congruence

a D g
engagement § % g § 228 me mmr moderator Protection-motivation-theory
tonrsn-testination §3 5 = £ 25 relationshiprevisit-intention
St structural-equation-modeling
58S E S brand-engagement
s £ destination-brand-authenticity
8 I structural-equation-modelling
§ 2

Hinh 2. Ddm may tir khoa
Nguon: X ly s6 liéu, 2026

Viéc xay dung thu cong bo tir khoa riéng dua trén chinh noi dung ctia bai bao sé cho thdy nhiéu phuong
dién da chiéu so véi viéc chi gidi han véi cac tir khda ma tac gia da lya chon. Tiép theo d6, mang luédi két noi
gitta cac tir khoa dyra trén ma tran dong xuat hién duoc anh héa bang phan mém Gephi. Gephi la cong cu ma
ngudn md, cho phép xtt ly hiéu qua cdc mang ludi phiic tap, hd tro tinh todn cac chi s trung tdm va phan
cum cdu truc tri thire thong qua cac thuat toan bé tri khong gian truc quan cho phép tinh chinh két qua anh

hoa (Bastian va cong s, 2009).
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Hinh 3. Mang ludi lién két tir khoa vé chu dé nghién ctu

Nguon: X ly s6 liéu, 2026

Phan tich cum cho thdy mang ludi tri thiic duoc cdu thanh tir ba hudng nghién ctru chinh. Th¢ nhat,
tap trung lam rd vé phuong phap luan va co ché tdc dong. Huong nghién cttu nay st dung cac mo hinh ly
thuyét d€ xac dinh cac yéu t& tién d@, trung gian va két qua ctia sy gan két. Thit hai, nd luc cho viéc tim hiéu
vé dinh vi thuwong hiéu va phat trién bén viing thong qua cac chién lugc quan tri thwong hiéu diém dén. Cudi
cung, la xu huéng nghién cttu vé tam ly hanh vi va sy thich ting ctia du khéach trong bdi canh bién dong, cac
tinh hudng rui ro va khing hoang. Cau triic mang luéi phan anh su dich chuyén cta linh viee nghién ctu, tie
viéc tap trung do luong cac phan tng hanh vi ngan han sang viéc xay dung cac chién lugc thuong hiéu bén

ving va linh hoat hon trudc cac bién dong moi trueong.
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4.3. Céc thanh t8 cdu thanh DBE va y dinh, hanh vi caa du khach

DBE hau hét duoc xem la bién béc II, chi duy nhat bon nghién cttu cua Chen va cong su (2021), Yusof

va cong su (2021), Hazim va cdng su (2025), va Qayyum va cdng su (2025). Cac nén tang ly thuyét vé gan két

thuong hiéu déu nhdn manh ban chat ctia su ngm két la mot trang thai tam ly da chiéu, thuong bao gom nhan

thitc, cam xtc va hanh vi (Hollebeek va cdng su, 2014; Vivek va cdng su, 2014). Vi vay, mo6 hinh bac II phan
anh sat hon ban chét ly thuyét cia DBE.

Bang 2. Thong ké cac thanh td ctia DBE va y dinh, hanh vi cua du khach

Bién  Thanhtd 56 Vi du
luwgong
So va cong si (2014) 5
¢ Sy dong nhat
e Swhaohting < A A
o Kumar va cong su (2024), Hazim va cong s (2025)
e Suchuy
e Sudam chim
e Sutwong tac
Hollebeek va cong si (2014) 3
DBE Nhin th
* an thue Chen va cfng su (2020), Yusof va cong sw (2021)
e (Cam xuc
e Hanhvi
Vivek va cong su (2014) 5
e Chaycdy thic Rather (2021), Kumar va cong sui, (2023), Dag &
e Sy tham gia nhiét tinh Cavusoglu (2026)
e Kétndixahoi
Quay lai 6 Rather (2021)
Trung thanh 5 Chen va cfng su (2021), Hazim va cong suw (2025)
Tim kiém thong tin bén ngoai 2 Dag & Cavusoglu (2026)
Y dinh  Lua chon thwong hiéu diém dén 2 Majeed va cong su (2024)
va o . .
hanh Van dong ung ho 2 Kumar va nkk. (2024)
vi Du lich ¢6 trach nhiém véi moi
trudng, dé cir, mua sém ng?au hting, Kumar va cdng si (2023), Juliana va cong sw (2023),
hanh vi céng dén, sin long chi tra Cheung va cong s (2023), Rather va cdng su (2023),
4 7 1

ghé thim, truyén miéng/truyén
miéng dién ti, thay d6i di€ém dén, y
dinh hanh vi

Kumar va cong su (2023),

Qayyum va cong sut (2025), Dag & Cavusoglu (2026)

Nguon: Xt 1y s6 liéu, 2026

Céc ly thuyét cia So va cdng su (2014), Hollebeek va cong su (2014), va Vivek va cong su (2014) la nhitng

tai liéu duoc tin twong nhat dé€ xac dinh cac thanh t6 ctia DBE tinh dén hién tai. Tuy nhién, ndi ham cta ba nén
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tang nghién ctzu trén 1a hoan toan khac biét. Hollebeek va cong sw (2014) md ta sy gan két tir géc nhin ctia tim
1y hoc thuén tuy, cac thanh t6 cdu thanh hién twong nay ¢6 su twong dong véi mo hinh Cognitive Affective
Behavioral (Nhén thirc — Cam xtic — Hanh vi) dugc ap dung rong rai trong tam ly hoc hanh vi cua khach hang.
Quan diém cua Hollebeek va cong su (2014) phu hop khi DBE dwgc xem la mot trang thdi tam ly cua khach
du lich d6i véi thuong hiéu diém dén. Khéac voi quan diém cua Hollebeek va cac cong su, Vivek va cong su
(2014) thi nhan hanh dén yéu t6 xa hdi trong su két ndi. Theo Vivek va cong sw (2014), viéc teong tac, chia sé
va két néi gitta c& nhan véi cac chu thé khac 1a mot phan hiru hinh c&u thanh nén sy gén két, thay vi chi la yéu
t0 hé qua. Do d¢6, du la diém mdi, nhung day ciing la diéu gidi han, khién cho nén tang ctia Vivek va cac cong
su chi that su tda sang trong cac bdi canh diém dén (Dag & Cavusoglu, 2026) hay su kién dédc thu nhw dai dich
COVID-19 (Rather, 2021; Kumar va cong s, 2023).

So va cfng sut (2014) la md hinh duy nhat trong ba nghién cttu dugc thiét ké va kiém dinh ngay trong
nganh du lich va dich vu. O day, su gén két dwoc xem 14 ca mdt qué trinh phat trién ctia mdi quan hé giita
khach hang va thwong hiéu. So va cac cong su da phan chia nhan thirc thanh hai cdp do riéng biét1a 1) chuy,
va 2) dam chim, va d€ tir 46, nguoi tiéu dung/du khéch cé thé dong nhat ban than véi thuwong hiéu, cam thay
hao huing va twong tac cung thuwong hiéu d6. Day la diéu ma nén tang cia hai nhém tac gia trén con han ché.
Thang do ctia So va cong su (2014) vi vay c6 su phti hop khi nghién cttu gan két nhw 1a mot méi quan hé lau

dai gitta du khach va thuong hiéu diém dén.

Trong nghién cttu nay, y dinh va hanh vi cta du khach duoc tong hop dudi nhém rong hon la phan
ting ctia du khéch. Céch tiép can nay khong ham y rang y dinh hanh vi va hanh vi thuc t& 1a cac khai niém
dbéng nhat, ma phan anh muc tiéu ctia phan tich tdng quan ¢ cdp d6 hé thdng cac dang phan ting ciia du khach
déi voi DBE. Bén canh do, s6 luwgng nghién ctu duoc dua vao tong quan chi gom 18 bai, viéc tiép tuc phan
tach thanh cac nhom nho c6 thé lam phan tan di liéu va han ché kha nang nhan dién xu hudéng nghién ctru.
Diéu nay twong tuw v6i quan diém nghién ctru ctia John & Supramaniam (2026), véi cd mau tong quan khong
qua 16n la 32 tai liéu trong nganh du lich. Két qua tong quan cho thdy cac nghién cttu vé y dinh va hanh vi ctia
du khach tap trung chu yéu vao y dinh quay lai va long trung thanh, véi lan lwot sau va nam luot xuat hién.
Cac hanh vi méi nhu s&n long chi tra, mua sam ngau hiing, hanh vi cong dan va thay d6i diém dén van duoc
nghién cttu khd han ché, cho thay bién phu thudc y dinh, hanh vi ctia du khach trong moi quan hé véi DBE
con mang tinh rap khudn, kém da dang.

4.4. Van hanh héa méi quan hé gitta DBE va y dinh hanh vi

4.4.1. Tac dong truc ti€p cia DBE

Tac dong truc tiép DBE va cac két qua lién quan dén y dinh, hanh vi cua du khach 1a méi quan hé duoc
kiém dinh pho bién nhat. Pang chu y, phan 16n cac gia thuyét vé mdi quan hé truc ti€p nay déu duoc chap
nhan, ngoai trir Cheung va cdng sy (2023) va Dag & Cavusoglu (2026) khi mot vai thanh t6 caa DBE khong c6
tdc dong dén cac bién phu thudc y dinh hanh vi dugc kiém dinh. Diéu nay cho thdy tinh nhat quan ctia bang
ching thuc nghiém vé vai tro cia DBE trong viéc giai thich y dinh va hanh vi cta du khach. Sy hdi tu cua cac
két qua nay cho thdy mdi quan hé DBE va y dinh, hanh vi dang dan duoc cuang c6 nhw mot moi quan hé 6n
dinh trong nén tang thuc nghiém cta nghién citu DBE. Tuy nhién, nhuoc diém cta hudng di nay lién quan
dén su it 0i ciia cac loai hanh vi, y dinh, va b6i canh cta loai hinh diém dén da dwgc diéu tra thuc nghiém.
4.4.2. Bién trung gian va diéu tiét trong mdi quan h¢é gitta DBE va y dinh, hanh vi

Véi viéc khoang trong khong con chu yéu nam & viéc ti€p tuc xac 1ap sw ton tai ctia m6i quan hé triec

ti€p, cdc nha nghién cttu chuyén sang lam 16 cac co ché hinh thanh va pham vi tac dong khac nhau ciia DBE
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ddi voi cac két qua y dinh, hanh vi. Theo hudng di nay, cac tac gia da budc dau mo rong goc nhin ly thuyét
bang viéc xac dinh modt s§ nhan t§ trung gian va diéu tiét tac dong dén co ché chuyén hoa (Bang 3). Cu thé,
cac yéu t8 cam xtc, hay cac trang thai tiéu cuc (cang thang cam nhan, sy tach biét ctia khach hang) déng vai
tro 1a cau ndi trung gian dan dat tir DBE dén phan ting d4p lai ctia du khach (Kumar va cong su, 2023; Qayyum

va cOng s, 2025).

Bang 3. Thong ké cac bién trung gian va diéu tiét m&i quan hé gitta DBE va y dinh, hanh vi caa du khach

Bién trung gian Vi du Bién diéu tiét Vidu

Yéu td cam xuc, cang
thfmg cam nhan, sy
tach biét ctia khach
hang

Kumar va cdng s
(2023), Qayyum va
cong su (2025)

Rui ro cdm nhan, ndi Rather (2021), Cheung va cong si
s¢ COVID, tudi tac (2023), Kumar va cong su (2023)

Nguon: X ly s6 liéu, 2026

Poéng thoi, mic d6 tac dong ctia DBE con phu thudc vao cac yéu t6 diéu tiét nhw ddc diém nhéan khau
hoc (Cheung va cong sw, 2023) va nhén thikc rti ro gan véi bsi canh khiing hoang (Rather, 2021; Kumar va
cong sw, 2023). Tuy nhién, viéc tich hop cac bién nay trong bitc tranh tdng thé van con nhiéu han ché. Trén
tong s6 mau 18 bai bdo dwoc phan tich, s8 lwong nghién cttu khai thac co ché trung gian va diéu tiét chiém ty
1é rat khiém ton. Khong chi vay, noi dung cac bién duoc dwa vao khao sat con it 6i, chu yéu tap trung vao cac
bién mang tinh bdi canh nhw dai dich, hodc nhan khiu hoc co ban. Han ché nay mé ra tiém nang 16n cho cac
nghién cttu twong lai.
4.4.3. DBE trong vai tr0 1a bién diéu tiét va trung gian

Trong 17 nghién cttu thiec nghiém, ¢ sau nghién ctru da st dung DBE nhuw 1a bién trung gian, diéu tiét
trong moi quan hé nhan qua lién quan dén y dinh, hanh vi cia du khach (Bang 4). Cu thé, cac nghién cttu lién
quan cho thdy vai tro trung gian chiém wu thé, véi 5 nghién ctru tién hanh kiém dinh DBE nhu bién trung
gian, trong khi chi 1 nghién cttu xem xét DBE ¢ vai tro diéu tiét. Cac mdi quan hé trung gian déu duwogc chap
nhan, cho thdy DBE c6 kha nang chuyén hoa tac ddng ctia cac yéu t6 tién t6 nhu dong luc, mang xa hoi, tinh
xac thue ctia thuong hiéu va su twong dong ctia ban than véi thuwong hiéu thanh cac két qua hanh vi, y dinh
cta du khach.

Bang 4. Thong ké vé vai tro trung gian, diéu tiét cia DBE

Vai tro ctia

Nghién ctru DBE Madi quan hé Két qua
e Tinh xéc thyc ctia thwong hiéu diém dén — Y dinh quay
Chen va cong T . lai/gici thiéu Chéb nha
su (2020) rung glan ¢  Su tuong dong cua ban than véi thuwong hiéu diém dén — ap mhan
Y dinh quay lai/gi¢i thiéu

Rather (2021) Trung gian e Mangxd hdi- Y dinh quay lai Chép nhan
Yusof va cOng . R e . n A

Trung gian Dong lwc - Y dinh quay lai Chap nhan

sw (2021)
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Vai tro cua

Nghién ctru DBE M@éi quan hé Két qua
Théi d6 — Y dinh thic hién hanh vi ¢ trach nhiém véi moi

Szlf;é; 1V)é N8 pieu tiet t,rvft‘mg (ERB) Ch4p nhan
Y dinh thyc hién ERB- hanh vi ERB.

;]ltllltflzc(i;éziz) Trung gian ;l;lr;lgllzfli }g;ic cta thwong hiéu diém dén - Y dinh quay Chép nhan
Truyén miéng dién tr — Long trung thanh

Hazim va cOng Trung gian Tinh xac thyc cta thwong hiéu diém dén - Long trung thanh Chap nhan

s (2025)

Sy twong dong ctia ban than véi thuong hiéu diém dén -
Long trung thanh

Ngubdn: Xt ly s6 liéu, 2026

Tuy nhién, bdng chiing vé vai tro trung gian, diéu tiét ctia DBE con rat han ché. Piéu nay cho thay

nghién ctru DBE hién van thién vé giai thich vé tdc dong truc quan cta DBE hon la viéc DBE c6 kha ning

truyén dan va lam thay d6i méi quan hé gitta diém dén va du khach. Trong khi d6, sy gan két thuong hiéu

cua khach hang (CBE) da va dang dugc kiém dinh kha manh mé trong hai vai tro nay. Do d6, day mét khoang

tréng dang chu y va can mo rong nghién ctru.

5. Dinh hudng nghién cttu

Két qua tong luoc hé thong, phan tich va so sanh tri thirc lién quan dén moéi quan hé gitta DBE véi y

dinh va hanh vi ctia du khach cho phép khai quat khung logic vé moéi quan hé gitta cac bién nghién ctru nay,

dinh hudng cho cac nghién ctru tiép theo (Hinh 4).

Tiento

Trunggian
Yéu 6 cam xic, cang
thﬁng cam nhén, sir tach
biétciakhachhang

Tinh xac thye caa thuong
hiéu, sy twong dong cua
ban than v6i thuong hiéu,
mang xa hoi, dong luc,
thai d6, eWOM

DBE

% Gankét vé nhan thirc
& Gankét vé camaaic
< Gankét véhanhvi
< Ganket véxa hoi

Diéu tiét
Riii ro cam nhan, noi so
COVID, tudi tac

Y dinh, hanh vi

Quay la, trung thanh, tm kiém
théng tin bén ngoai Iya chon thirong
hiéu diém dén, van déng tng ho, du
lich co trach nhiém v6i moi treomg,
dé a, mua sam ngfiu hing, hanh vi
cong dan, s&n long chi tra, ghé tham,
truyén miéng/truyén miéng dién t,
thay doi diém dén, y dinhhanhvi

Hinh 4. Khung logic vé méi quan hé gitta DBE va y dinh, hanh vi cua du khach

Nguon: X 1y s6 liéu, 2026

C6 thé thdy nghién cttu vé DBE va y dinh, hanh vi ctia du khach con kha nhiéu khoang tréng can duoc

luu tam nghién ctru. Trude hét, vé khung ly thuyét quan hé nhan qua, viéc thtr nghiém cac bién trung gian
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méi can duoc mo rong, cac nha khoa hoc bién phan anh cac thudc tinh tdm ly caa du khéach, ddc diém caa
diém dén va tinh cach thuong hiéu diém dén (Cavalcante va cong su, 2026), hay cac yéu t6 lién quan dén van
héa dai ching. Khong chi vay, ddy manh khai thac hon vé mang xa hdi, cc yéu td vé truyén thong da phuwong
tién, hay marketing diém dén ciing nén duoc can nhac (Ghosh va cong sw, 2025). Cac quan diém nay ciing
phu hop cho vai tro cua bién diéu tiét bén canh viéc str dung thém cac dac diém nhan khau hoc khéc nhw gidi
tinh, qudc tich, s6 lan ghé tham, hay ddc diém tinh cdch (Onozaka va cdng su, 2014). Khong chi vay, viéc thw
nghiém cac mo hinh phttc hgp nhu chudi trung gian hodc trung gian cé diéu tiét sé gitip xay dung mot khudn
kho 1y thuyét mang tinh hé thdng, giai thich toan dién hon cach thitc DBE chuyén hoa thanh y dinh, hanh vi
thiee t& ciia du khéach.

Khéng chi vay, cac nghién cttu cho dén nay van chua that sy 1am ré vé tiém nang ctia DBE nhu la mét
bién trung gian, diéu tiét d€ tao ra cac y dinh, hanh vi tich cuc. Céach tiép can nay khong chi khic phuc su thiéu
hut béng ching vé diéu kién bién ma con gop phan phat trién kha ning giai thich ly thuyét cia DBE. Cac
nghién cttu mdi can hudng dén viéc xac dinh cac diéu kién nao c6 thé khién cho DBE phat huy duoc kha néng
tdc dong va truyén dan mdi quan hé gitra diém dén va phan ting ctia du khach. Day 1a hudng c6 thé giup phat
trién sau hon kha nang giai thich ly thuyét caa DBE, gép phan mo rong vé kha nang khai thac vai tro caia DBE

trong ly luan va thuec tién.

Vé phuong phép luan, si phu thudc vao thiét k€ nghién cttu dinh luwong véi cong cu SEM ¢ thé lam
han ché vé kha phat hién ctia cac nghién cttu thuce nghiém. Cac nghién ctu bang phuong phap nghién cttu
hdn hop, nghién ctru doc, ting dung phan tich bang phan tich so sénh dinh tinh tap mo (fsQCA) can duoc
khuyén khich, gitp lam rd qua trinh hinh thanh va bién d6i ctia DBE thay vi chi xac nhan cac méi quan hé
gitra cac bién tai mot thoi diém.

Vé bdi canh, nghién cttu DBE hién nay dang c6 su thién léch rat ro vé khong gian nghién ctru, chi tap
trung & mot s6 qudc gia ctia khu viee chau A. Cac nghién ctru tiép theo can mé rong su kiém dinh véi cac
thuong hiéu diém dén theo hai hudng: (1) cac thwong hiéu diém dén & cac nén van hoa khac biét voi gia tri
van hoa A Dong; va (2) cac thwong hiéu diém dén Chau A dang it dwoc dé cap, Viét Nam 1a mot vi du dai
dién. Dong thoi, cac nghién ctru chu yéu tiép can cac thuwong hiéu diém dén thién vé diém dén du lich dai
ching, trong khi sy khac biét gitra cac loai hinh diém dén du lich va xu huwéng phan hoi trong y dinh, hanh vi
cua du khach chua dwoc khai thac day du. Véi xu huwdng quan tam cua thi treong, cac thuwong hiéu diém dén
vé du lich cong dong, du lich sttc khoe véi cac gia tri ddc thu nhung hoan toan chuwa dwgc nghién ctru thau
d4o. Day ciing chinh la nhitng co hoi cho cac nghién ctru tiép theo nham gép phan hoan thién sé ly luan vé su

gén két thuwong hiéu van dung trong linh vuc du lich.

Cudi cling, va ciing la khoang tréng quan trong nhat, cong dong nghién ctru hién tai van chua théng
nhat trong cach khai niém hoéa va do luong DBE. Cac nghién cttu tién nhiém du da sit dung ca ciu tric don
chiéu va da chiéu, nhung nghién ctru vé viéc xay dung thang do gan két thuong hiéu diém la chua xuat hién.
Thang do ctia So va cong su (2014) di1 rat phd bién, nhung vé ban chat, né dugc xay dung dé do luong su gan
két cta du khéach voéi thwong hiéu doanh nghiép du lich va dich vu, vay nén van co khoang cach dé c6 thé
phan anh tron ven ndi ham ctia DBE. Bén canh do, két qua y dinh va hanh vi ciing thuong tap trung vao nhom
cac bién quen thudc trong co so ly ludn nhw quay lai diém dén hay long trung thanh. Vi vay, nghién ctru tuong
lai can lam rd ban chat cdu tric cua DBE, dong thoi tich hop dang hanh vi va y dinh tich cuc méi gén lién véi
diém dén, cong dong, hay thuwong hiéu ctia diém dén trong ca hai khia canh cudc séng thuc té va khong gian

mang.
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6. Kétludnvahamy

Cé thé ndi day 1a mot trong nhitng nghién ctru dau tién da hé thong va tdng hop cac kién thirc vé DBE
va y dinh, hanh vi ctia du khéch. Vé mit ly thuyét, bang phuong phap tdng quan hé théng véi 18 tai liéu, bao
gom ca tai liéu xam, nghién cttu nay da nhan dién duoc nhitng khoang trong nghién cttu dang ton tai, va lam
rd dugc tiém ndng dé€ khai thac, phat trién viéc nghién cttu chu dé nay. Th nhat, da c6 khéd nhiéu nghién ctu
tién hanh kiém dinh tac dong truc ti€p cua DBE dén y dinh, hanh vi ctia du khach. Tuy nhién, co so ly luan
hién tai dang thiéu di cac danh gia thuc t€ vé cac bién tiém nang co vai tro trung gian, diéu tiét cd thé thac ddy
moi quan hé DBE va y dinh hanh vi ctia du khach. Hon thé, DBE ciing c6 thé ¢6 vai tro diéu tiét hodc trung
gian gitta cac tién t6 va y dinh hanh vi nhung chua duoc nghién cttu thdu dao. Thit hai, sy thién kién vé
phuong phap luan trong viéc lwa chon boi canh, phuong phap nghién ctru dang gidi han vé tiém nang khai
thac chu dé nay. Khoang trong vé boi canh thuc nghiém véi cac thuong hiéu diém dén ngoai pham vi khu viee
chau A dang thuec sy thidu ving trong kho liéu nghién cttu nay. Cudi cting, ban chat that sy ctia DBE va m&i

quan hé ctia n6 déi véi lya chon hanh vi, y dinh ctia du khach van chua that su duoc giai dap.

Veé mit thuec tién, két qua tdng quan cho thdy DBE 1a mot don bdy quan trong dé cac nha quan ly diém
dén, cac bén lién quan phu trach nhiém vu marketing thi truong, cac doanh nghiép dich vu va 1 hanh thac
ddy cac phan ting tich cuc ctia du khéch. Viéc hau hét cac nghién ctru ghi nhan moi quan hé tich cue gitta DBE
va y dinh, hanh vi ctia du khéch ham y rang cac nha quan ly khi xdy dung thwong hiéu can cht trong tam
nhin ttr géc d ctia khach hang. Tinh chan thuc ctia thuong hiéu, hay su twong dong véi nguoi tiéu dung cua
thi treong hién tai, cdc khia canh cam xuc, gia tri xa hoi la cac chién luwgc quan trong dé gia tang su chu y,
htng thi, tham gia va két néi cia du khach véi thwong hiéu di€ém dén. Dong thoi, su da dang ngay cang tang
cua cac két qua hanh vi cho thdy chién luoc quan tri DBE can hudng téi nhiéu muc tiéu hon la thuyét phuc du
khéach quay lai. Cac hanh vi, y dinh tich cue trude, trong, va sau chuyén di cua du khach sé la nén tang séng
va cong cu canh tranh can thiét cho thuong hiéu diém dén. Diéu nay cho phép cac nha quan ly héa t6i da hda

lya chon trong xay dung chién liroc gan két phit hop hon véi tirng nhém du khach va tiing bdi canh diém dén.

Du da nd luc kiém sodt, nghién ctru nay van ton tai mot sd diém han ché. Trude hét, viéc truy xuat dix
liéu c6 thé bi han ché nhat dinh do han ché vé tai chinh dé€ c6 thé tiép can cac nén tang co so dir liéu tra phi
nhu Web of Science va SCOPUS. Thit hai, bd tir khoa d€ truy xuat di liéu con c6 mot sd han ché, lién quan
dén mot s6 nén tang khong hd tro todn tit Boolean va cic cong cu bd nghia cho tir khda khién cho viéc truy
xudt dir liéu c6 thé khong dugc nhu ky vong. Do vay, cac nghién ctru twong lai can can nhac vé viéc mo rong

s0 luwgng tir khoa dé toi da hda veé s6 luong dit liéu duoc truy xuat.

Tai liéu tham khao
Bastian, M., Heymann, S., & Jacomy, M. (2009). Gephi: an open source software for exploring and
manipulating networks. Icwsm, 8(2009), 361-362.

Bowden, J., & Mirzaei, A. (2021). Consumer engagement within retail communication channels: an
examination of online brand communities and digital content marketing initiatives. European Journal
of Marketing, 55(5), 1411-1439. https://doi.org/10.1108/EJM-01-2018-0007

Bowden, J. L. H. (2009). The process of customer engagement: A conceptual framework. Journal of marketing
theory and practice, 17(1), 63-74. https://doi.org/10.2753/MTP1069-6679170105

DOI: 10.26459 /hueunijed.v135i5C.8603 243


https://doi.org/10.26459/hueunijed.v135i5B.8331
https://doi.org/10.26459/hueunijed.v135i5B.8331

Bui Thanh Song va CS.

Brodie, R. J., Hollebeek, L. D., Juri¢, B., & Ili¢, A. (2011). Customer engagement: Conceptual domain,
fundamental propositions, and implications for research. Journal of service research, 14(3), 252-271.
https://doi.org/10.2753/MTP1069-6679170105

Cavalcante, W. Q. F., Coelho, A., & Maia Bairrada, C. (2026). Unforgettable Destinations: How Perceived
Sustainability Impacts Image, Memory and the Intention to Revisit Through Mediating Role of
Destination Brand Personality. International Journal of Hospitality & Tourism Administration, 27(4), 788-
812. https://doi.org/10.1080/15256480.2025.2521777

*Chen, R., Zhou, Z., Zhan, G., & Zhou, N. (2020). The impact of destination brand authenticity and destination
brand self-congruence on tourist loyalty: The mediating role of destination brand engagement. Journal
of destination marketing & management, 15, 100402. https://doi.org/10.1016/j.jdmm.2019.100402

*Chen, X., Li, W.,, & Joo, D. (2021). Literary celebrity, tourists' self-destination connection, and brand
engagement: Based on a marketing perspective of celebrity endorsement effects. Journal of Hospitality
and Tourism Management, 48, 230-239. https://doi.org/10.1016/j.jhtm.2021.06.013

Chen, S, Han, X,, Bilgihan, A., & Okumus, F. (2021). Customer engagement research in hospitality and
tourism: a systematic review. Journal of Hospitality Marketing & Management, 30(7), 871-904.
https://doi.org/10.1080/19368623.2021.1903644

*Cheung, M. L., Leung, W. K., Taheri, B., & Tse, S. Y. (2023). Driving destination brand engagement: The role
of traveler participation. International  Journal — of  Tourism  Research, 25(6),  565-580.
https://doi.org/10.1002/jtr.2594

Corbisiero, F., Monaco, S., & Ruspini, E. (2022). Millennials, Generation Z and the future of tourism. Channel View

Publications.

*Dag, K., & Cavusoglu, S. (2026). The Mediating Role of Destination Brand Authenticity in the Relationship
Between Online Destination Brand Experience and Destination Brand Engagement. Tourism and
Hospitality, 7(6), 161. https://doi.org/10.3390/tourhosp7060161

Ertug, G., Gruber, M., Nyberg, A., & Steensma, H. K. (2018). From the editors - A brief primer on data
visualization opportunities in management research. Academy of Management Journal, 61(5), 1613-1625.
https://doi.org/10.5465/am;.2018.4005

Florek, M. (2005). The country brand as a new challenge for Poland. Place Branding, 1(2), 205-214.
https://doi.org/10.1057/palgrave.pb.5990021

Ghosh, T., Shanta, S. E., & Alim, M. A. (2025). Customers’ perceived eWOM, eWOM involvement, and
purchase intention in social media marketing: an extension of information adaptation model. Cogent
Business & Management, 12(1), 2534526. https://doi.org/10.1080/23311975.2025.2534526

Gusenbauer, M., & Haddaway, N. R. (2020). Which academic search systems are suitable for systematic
reviews or meta-analyses? Evaluating retrieval qualities of Google Scholar, PubMed, and 26 other
resources. Research synthesis methods, 11(2), 181-217. https://doi.org/10.1002/jrsm.1378

Hanna, S., Rowley, J., & Keegan, B. (2021). Place and destination branding: A review and conceptual mapping
of the domain. European Management Review, 18(2), 105-117. https://doi.org/10.1111/emre.12433

244



Tap chi Khoa hoc Dai hoc Hué: Kinh t& va Phat trién; pISSN: 2588-1205
Tap 135, S6 5C, 229-247, 2026 eISSN: 2615-9716

*Hazim, N. M., Shaari, H., & Murad, S. M. A. (2025). The Mediating Role of Destination Brand Engagement in
Customer-based Destination Brand Equity: Evidence from Ecotourism in Langkawi
Island. PaperASIA, 41(5b), 425-437. https://doi.org/10.59953/paperasia.v41i5b.786

Hollebeek, L. D., Glynn, M. S., & Brodie, R. ]J. (2014). Consumer brand engagement in social media:
Conceptualization, scale development and validation. Journal of interactive marketing, 28(2), 149-165.
https://doi.org/10.1016/j.intmar.2013.12.002

John, S. P., & Supramaniam, K. (2026). Influencer marketing and tourist behaviour: A systematic literature
review of attitudes, intentions and behaviours in tourism. International Journal of Tourism
Research, 28(1), €70226. https://doi.org/10.1002/jtr.70226

*Juliana, J., Sthombing, S.0., & Antonio, F. (2023). An investigation between nostalgic value resonance and
destination brand engagement in rural tourism. International Journal of Design and Nature and
Ecodynamics, 18(1), 125-132. https://doi.org/10.18280/ijdne.180114

Kavaratzis, M., & Hatch, M. J. (2013). The dynamics of place brands: An identity-based approach to place
branding theory. Marketing theory, 13(1), 69-86. https://doi.org/10.1177/1470593112467268

Kotler, P., Bowen, J., & Makens, J. (2006). Marketing for hospitality and tourism. Prentice Hall, Inc., Pearson.

Kotler, P. & Gertner, D. (2002). Leveraging export brands through a tourism destination brand. Journal of
Brand Management, 9(4-5), 249-261. https://doi.org/10.1057/palgrave.bm.2540077

*Kumar, N., Panda, R. K., & Adhikari, K. (2023). Tourists' engagement and willingness to pay behavior during
COVID-19: an assessment of antecedents, consequences and intermediate relationships. Journal of
Hospitality and Tourism Insights, 6(2), 1024-1042. https://doi.org/10.1108/JHTI-02-2022-0050

*Kumar, V., & Kaushik, A. K. (2020). Does experience affect engagement? Role of destination brand
engagement in developing brand advocacy and revisit intentions. Journal of Travel & Tourism
Marketing, 37(3), 332-346. https://doi.org/10.1080/10548408.2020.1757562

*Kumar, V., Kaushal, V., & Sharma, M. (2024). Engaging tourists through destination social responsibility: the
moderating role of self-congruence. Consumer Behavior in Tourism and Hospitality, 19(4), 656-669.
https://doi.org/10.1108/CBTH-03-2024-0080

*Majeed, S., & Kim, W. G. (2024). Investigating the role of destination-based brand authenticity and brand love
on tourist-brand interaction, destination brand engagement, and tourist behavior. In Consumer Brand

Relationships in Tourism: An International Perspective. Cham: Springer Nature Switzerland.
https://doi.org/10.1007/978-3-031-59535-6_14

*Majeed, S., Zhou, Z., & Kim, W. G. (2024). Destination brand image and destination brand choice in the
context of health crisis: Scale development. Tourism and hospitality research, 24(1), 134-151.
https://doi.org/10.1177/14673584221126798

Milicevi¢, K., Mihali¢, T., & Sever, 1. (2017). An investigation of the relationship between destination branding
and destination competitiveness. Journal of travel & @ tourism marketing, 34(2), 209-221.
https://doi.org/10.1080/10548408.2016.1156611

DOI: 10.26459 /hueunijed.v135i5C.8603 245


https://doi.org/10.26459/hueunijed.v135i5B.8331
https://doi.org/10.26459/hueunijed.v135i5B.8331

Bui Thanh Song va CS.

Muponya, L., & Chiyangwa, R. (2024). Exploring antecedents of destination brand engagement of tourists: The
roles of destination brand experience and destination brand authenticity. Valley International Journal
Digital Library, 1855-1870. https://doi.org/10.18535/ijsrm/v12i06.sh02

Nga, T. T. (2026). Hinh anh diém dén va y dinh hanh vi ctia du khach: can khung ti€p can maéi?. Tap chi khoa
hoc dai hoc Hué: Kinh té'va phdt trién, 135(5A), 179-203. https://doi.org/10.26459/hueunijed.v135i5A.8202

Page, M. ]., McKenzie, J. E., Bossuyt, P. M., Boutron, 1., Hoffmann, T. C., Mulrow, C. D.,, ... & Moher, D. (2021).
The PRISMA 2020 statement: an updated guideline for reporting systematic reviews. bmj, 372.
https://doi.org/10.1136/bmj.n71

Paez, A. (2017). Gray literature: An important resource in systematic reviews. Journal of Evidence-Based
Medicine, 10(3), 233-240. https://doi.org/10.1111/jebm.12266

*Qayyum, A., Jamil, R. A., Shah, A. M., & Lee, K. Y. (2025). Unpacking the dark side of positive online
destination brand engagement: effects on stress, disengagement, and switching intention. Current
Issues in Tourism, 28(16), 2702-2720. https://doi.org/10.1080/13683500.2024.2387818

Rasoolimanesh, S. M., Md Noor, S., Schuberth, F., & Jaafar, M. (2019). Investigating the effects of tourist
engagement on satisfaction and loyalty. The Service Industries Journal, 39(7-8), 559-574.
https://doi.org/10.1080/02642069.2019.1570152

Rather, R. A., Hollebeek, L. D., & Islam, J. U. (2019). Tourism-based customer engagement: The construct,
antecedents, and consequences. The Service Industries Journal, 39(7-8), 519-540.
https://doi.org/10.1080/02642069.2019.1570154

*Rather, R. A. (2021). Demystifying the effects of perceived risk and fear on customer engagement, co-creation
and revisit intention during COVID-19: A protection motivation theory approach. Journal of
Destination Marketing & Management, 20, 100564. https://doi.org/10.1016/j.jdmm.2021.100564

*Rather, R. A., Hollebeek, L., Smith, D. L., Kukk, J., & Ghasemi, M. (2022). Visitors' destination brand
engagement's effect on co-creation: An empirical study. In The Routledge companion to corporate
branding. Routledge. https://doi.org/10.4324/9781003035749

*Rather, R. A., Raisinghani, M., Gligor, D., Parrey, S. H., Russo, 1., & Bozkurt, S. (2023). Examining tourist
citizenship behaviors through affective, cognitive, behavioral engagement and reputation:
Symmetrical and asymmetrical approaches. Journal of Retailing and Consumer Services, 75, 103451.
https://doi.org/10.1016/j.jretconser.2023.103451

Ritchie, J. R., & Ritchie, R. (1998). The branding of tourism destination: past achievements and future trends
in destination marketing - scope and limitations. In Reports of the 48th Congress, AIEST, St-Gallen, 89-
116.

Saldana, J. (2013). The Coding Manual for Qualitative Researchers (2nd ed.). London: Sage.

*Saleem, M. A,, Lj, J., & Afzal, H. (2021). Protect for affinity? The role of destination brand engagement in
forming environmentally responsible tourist behaviours. Journal of Sustainable Tourism, 29(8), 1344-
1364. https://doi.org/10.1080/09669582.2020.1835932

246



Tap chi Khoa hoc Dai hoc Hué: Kinh t& va Phat trién; pISSN: 2588-1205
Tap 135, S6 5C, 229-247, 2026 eISSN: 2615-9716

Shoukat, M. H., Shah, S. A., Alj, R., & Ramkissoon, H. (2023). Mapping stakeholder role in building destination
image and destination brand: Mediating role of stakeholder brand engagement. Tourism
Analysis, 28(1), 29-46. https://doi.org/10.3727/108354222X16618132626722

*Sjuhada, R. R., & Zulfa, N. (2024). The impact of destination brand authenticity on tourist loyalty in
Yogyakarta: A study on generation Z. Asian Journal of Social and Humanities, 2(6), 1277-1284.
https://doi.org/10.59888/ajosh.v2i6.263

So, K. K. F,, King, C., & Sparks, B. (2014). Customer engagement with tourism brands: Scale development and
validation. Journal of hospitality & tourism research, 38(3), 304-329.
https://doi.org/10.1177/1096348012451456

Swain, S., Jebarajakirthy, C., Sharma, B. K., Maseeh, H. 1., Agrawal, A., Shah, J., & Saha, R. (2024). Place
branding: a systematic literature review and future research agenda. Journal of Travel Research, 63(3),
535-564. https://doi.org/10.1177/00472875231168620

Tam, B.T., Quyén, M.L., Hai, N.T.H., Lién, T.T.N, Hoa, N.T.N., Thao, B.T., Hoai, L.V., Nga, B.T., Quang,
N.H.T.& Tuén, L.M. (2024). Gido trinh Quan lyj va Marketing diém dén du lich. Nha xudt ban Dai hoc Hué.

Tillett, S., & Newbold, E. (2006). Grey literature at The British Library: revealing a hidden resource. Interlending
& document supply, 34(2), 70-73. https://doi.org/10.1108/02641610610669769

UNWTO (2007). A  Practical Guide to Tourism  Destination —Management. Madrid, Spain.
https://doi.org/10.18111/9789284412433

Vivek, S. D., Beatty, S. E., Dalela, V., & Morgan, R. M. (2014). A generalized multidimensional scale for
measuring customer engagement. Journal of marketing theory and practice, 22(4), 401-420.
https://doi.org/10.2753/MTP1069-6679220404

*Yusof, M. F. M., Kamarudin, L. M., Patwary, A. K., & Mohamed, A. E. (2021). Measuring revisit intention of
domestic tourists in Langkawi UNESCO Global Geopark, Malaysia: A road to sustainable
tourism. Journal of Environmental Management & Tourism, 12(4), 1052-1063.
https://doi.org/10.14505//jemt.v12.4(52).18

DOI: 10.26459 /hueunijed.v135i5C.8603 247


https://doi.org/10.26459/hueunijed.v135i5B.8331
https://doi.org/10.26459/hueunijed.v135i5B.8331

