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Tom tit. Nghién ctru nhdm muc dich im hi€u m&c d6 nhan biét, kién thiic va thai do cta nguoi tiéu dung
thanh phé Hué d6i v6i thue pham hitu co. Tac gia da tién hanh phong van sdu 8 don vi cung ting thuc pham
hitu co va thu thap y kién ctia 150 nguoi tiéu dung thanh phd Hué. S6liéu thu thap duoc xit Iy bang phuong
phép théng ké mo ta. Két qua nghién ctu cho thdy cac co sé kinh doanh thuc phdm hitu co da c6 nhiing
hoat dong truyén thong dé€ nang cao nhan biét ctia nguoi tiéu dung d6i voi mét hang htru co. Mdc du phan
16n s6 nguoi khao sat biét dén va quan niém dung déi vé6i thiee pham hitu co, tuy nhién viéc nhan biét cac
chitng nhan/nhan hitu co con han ché. Ngoai ra, nguoi tiéu dung con nhdm 1an thue phém hitu co véi thuc
phém sach/thyc phdm an toan. Mot s6 rao can mua thwe pham hitu co ¢ thi treong Hué d6 la thiéu kién
thirc v€ thiee phdm hitu co, gia cao, su hai long v6i ngudn thye pham dang dung va khong tin twong ching
nhan hitu co/ chat luong. Tir két qua nghién ctu, cac giai phap va ham y chinh sach dugc dua ra nham muc

dich néng cao nhan thitc ciia nguoi tiéu dung thanh phé Hué ddi véi thue phdm hitu co.

Tu khoa: thwe phdm hitu co, nhan thitc nguoi tiéu dung, rao can mua, chiing nhén/ nhan hitu co

Hue consumers’ awareness, knowledge and attitude towards

organic food
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Abstract. The study aims to explore the Hue customers’ perception of organic food. The authors used in-
depth interviews with 8 organic food suppliers and collected the opinions of 150 consumers. The data were
summarized by descriptive statistics. The results show that organic food stores had an effort to promote
organic food to consumers. Although most consumers have heard about organic food and have a fairly good
understanding of organic food, there is poor recognition of organic certifications/labels. Moreover,
respondents are not able to distinguish between organic food and safe food. Some barriers to purchasing
organic food are the lack of knowledge about organic food, high price, satisfaction with the current supply,
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and mistrust of organic certification/quality. Some suggestions were figured out to enhance consumers'

perception of organic food.

Keywords: organic food, consumers’ perception, purchase barriers, organic certifications/labels

1  Datvan dé

Thi treong tiéu dung thuc phdm hitu co trong 20 ndm gan day co sy phét trién vuot bac
khi doanh thu ban 1é toan cdu nam 2018 gan can moc 100 ty Euro, tdng gdp 6 1an so véi nam 2000.
Trong do6, doanh thu tai thi treong Hoa Ky chiém hon 40% v6i 41 ty Euro va gap gan 2 1an so voi
doanh thu cdng lai ctia 2 nudc theo sau d6 la Diec va Phédp. Sy phat trién sdi dong cua thi treong
loai thuc pham nay tap trung ¢ cac nudc phat trién, noi nguoi dan cé mikc séng cao va c6 kha
nang chi tra, chang han nhu Thuy S§ va Pan Mach c¢6 mtc chi binh quan dau nguoi cho thuc
pham hitu co cao nhét thé gidi voi 312 Euro. Bén canh d6, Dan Mach 1a quéc gia dau tién trén
toan cau dat thi phan thuc phdm hitu co trén 10%, theo sau d6 la Thuy Sy va Thuy Dién lan luot
v6i 9,9% va 9,6% [1]. Trong xu hudng tiéu dung thuc phdm hitu, Viét Nam c¢6 doanh thu ban 1é
mdt hang nay nam 2016 la 18 triéu Euro, tuy con khiém tdn so véi nhi€u nude trén thé' gidi nhung

cting dugc xem la mot thi treong tiém nang trong xudt nhap khau thuc phdm hiru co [1].

Su phét trién nhanh chdéng cua thi truong thuc phdm hitu co thu hit cac nghién ctru khéc
nhau lién quan dén viéc tiéu dung mat hang nay va tap trung giai thich cac khia canh thi treong
dé la chan dung khach hang mua thuc phdm httu co; ddng co va rao can mua thwe phdm htu co;
y dinh mua va mtkc sdn long chi tra ctia nguoi tiéu dung cho thue phdm hitu co [2]. Cac nghién
ctru ban dau tap trung nhiéu & cac qudc gia & Bidc My va Chau Au sau thi dich chuyén sang cac
nuéc Chau Nam My va Chéau A [2-8]. Cac nghién ctru vé tiéu dung thuc phdm hitu co ¢ Viét
Nam da chttng minh rang nguoi tiéu duing c6 sy quan tam dén van dé madi truong, stee khoe, an
toan thuc phdm, kién thiic lién quan dén thuc pham hitu co va nhitng yéu t6 nay co tac dong dén
thai d¢ doi véi viéc mua thuc pham hitu co; thai d¢ tich ciee khong phai khi nao ciing sé chuyén
thanh hanh vi mua thuc s [8]. Ngoai ra, khi xem xét dén yéu td dia ly va viing mién, c6 su khac
nhau trong anh huong cua sy quan tam dén stec khoe, chudn muc chu quan dén y dinh mua thuc
phdm hitu co ctia nguoi tiéu dung mién Nam va mién Bac Viét Nam [9]. Nguoi tiéu dung thuc
pham httu co & Viét Nam dugc chia thanh 3 nhém, gobm nhém nguoi bao tht, nhém nguoi thiét
lap xu huéng va nhém nguoi khong cam két gan bé [10]. Gia cao va tinh sdn cé thap la nhiing
rao can doi voi thuc pham hitu co; thiéu niém tin khéng anh hudng dang ké dén lua chon thuee
pham htru co [11].
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Thanh pho (TP) Hué thudc tinh Thira Thién Hué, tinh dén trudc thang 4/2021, ¢6 dién tich
hon 70km?, dan s& khoang 350.000 nguoi, thu nhap binh quan dau nguoi 1a 3,4 triéu dong/ thang
va la mot thanh phd van hoa, du lich va ¢ bé day lich st [12]. Trong nhitng ndm gan day thi
treong thue phdm noi day cd su chuyén minh khi ¢é su xuat hién thye phdm hitu co duoc bay
ban ¢ cac ctra hang va hé thong siéu thi. Puoc xac dinh la xu hudng tiéu dung ctia xa hoi hién
dai, thuc pham htru co duoc tinh Thira Thién Hué va TP Hué quan tam phat trién nhw chi ngan
sach hd tro ndng dan theo dudi ndong nghiép hiru co, hd tro xin cap chiing nhan hitu co, chuyén
giao chudi ndng san hitu co, trung bay san phdm hitu co va 1én k& hoach thanh lap Hoi nong
nghiép hitu co trong thoi gian t6i [13]. Va cac hoat déng trén chu yéu tap trung vé phia cung thi
treong, trong khi mot thi truong mudn phat trién manh va c6 trién vong can c6 su phat trién can
bang véi phia cdu thi trudong va su thau hidu khach hang. Trong giai doan so khai ctia thi truong,
nhitng nghién ctru tim hiéu mic d6 nhan biét, kién thirc va thai d6 cua nguoi tiéu dung cang tro
nén quan trong khi né giup cac doanh nghiép thuc hién duoc hoat dong truyén thong hiéu qua,
chinh xac va huéng dén cac san pham dap tng nhu cdu khach hang. Tuy nhién, hién nay chua
c6 cac nghién cttu nao ¢ Hué€'lam rd cac van dé nay. Bén canh d6, cdc nghién ctru vé thi truong
thuc phdm httu co duwoc thuc hién ¢ cac thanh phd 16n nhu Ha No6i, TP H6 Chi Minh hay Da
Nang va chu yéu tap trung giai thich y dinh mua, phan doan thi treong, dong co va rao can doi
viéc mua thye pham hitu co. Do d6, nghién ctru nay nham muc dich kham phé mtrc d6 nhan biét,
kién thitc va thai d6 ctia nguoi tiéu dung TP Hué d6i voi thuee pham hitu co tir d6 dua ra cac ham
y chinh sach trong viéc thic day su phat trién thi truong thwee phdm hitu co ciing nhw cac goi y
trong hoat dong truyén thong cho TP Hué va cac doanh nghiép d6i véi loai thuc pham nay.

Bai bdo gom c6 5 phan, sau phan gidi thiéu va tong quan ly thuyét 1a phan phuwong phap
nghién cttu. Phan 4 la Két qua nghién cttu va thao luan, cudi cung d6 la Két luan va ham y chinh

sach.

2 Téng quan ly thuyét
2.1 Nong nghiép hitu co, thwc pham hiru co

Theo Lién doan Qudc t& vé trao luu Nong nghiép Htru co (IFOAM) “Néng nghiép hitu co la
mQt hé thong san xudt duy tri sicc khoe ciia dat, cic hé sinh thdi va con nguwoi. N6 diea vao cdc qua trinh
sinh thdi, sw da dang sinh hoc va cdc sw tudn hoan phu hop vdi cdc diéu kign dia phwong hon la siv dung
cdc ddu vao giy hai. Nong nghiép hivu co két hop giiva truyén thong, sw d6i méi va khoa hoc dé’lam lgi cho
moi treong chung va khich 1¢ cdc moi quan hé cong bang va chéat lwong cudc song tot cho tat cd nhirng ai
lién quan” [14]. Theo B6 Nong nghiép va Phat trién Nong thon Viét Nam, “Nong nghiép hitu co la

hé thong san xudt bdo vé tai nguyén dat, hé sinh thdi va sirc khde con nguwoi, dwa vao cdc chu trinh sinh
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thdi, da dang sinh hoc thich ting voi diéu kién tw nhién, khong siv dung cdc yéu t6' gdy tic dong tiéu cuc
dén moi truong sinh thdi; la sw két hop kij thudt truyén thong va tién by khoa hoc dé'lam lgi cho moi truong
chung, tgo moi quan hé cong bang va cudc sdng can bang cho moi doi twong trong hé sinh thdi” [15]. Nhu
vay, co thé thdy su twong dong 16n gitia hai dinh nghia trén vé néng nghiép httu co do6 1a déu
huéng téi muc tiéu mang lai sw phét trién can bang, bén viing khi giam thiéu 6 nhiém do dau
vao doc hai va cac xung dot loi ich gitta cac ddi twgng lién quan. Véi quy trinh san xuat néng
nghiép hitu co nhu vay thi thuc pham hitu co- két qua ctia ndng nghiép hitu co tot cho strc khoe

va than thién v6i méi treong.
2.2 Nguoi tiéu dung thyc pham hitu co

Céc dac diém nhan khau cua nguoi tiéu dung thue pham hitu co cling duoc quan tam lam
ro khi n6 cling la mot trong nhitng yéu t6 tdc dong vao thai d6 va hanh vi ctia ho. N gidi thuong
la nhi'ng nguwodi mua san phdm hitu co [16] va ho ¢6 mic do nhan thitc cao vé stic khoe, déc biét
la cac van délién quan dén ton du chat hda hoc hay chat bao quan [17]. Ngoai ra, nguoi tré thuong
quan tam dén thwe phdm hitu co trong khi nhitng nguoi 16n tudi ¢6 xu huéng mua san pham
httu co [18]. Bén canh d6, nhitng nguoi mua san phdm hitu co thueong la nhitng nguoi ¢ trinh
do6 gido duc cao, do d6, ho c6 khuynh hudng tim hiéu, tiép can véi cac san phdm mdi nhu san
pham httu co [5, 19]. Thém vao d6, su hién dién cta tré em trong gia dinh cling tac dong dén y
dinh mua thuc phdm httu co [20]. Khi c6 em bé, nguoi me thay d6i cach thirc an udéng, st dung
nhiéu san pham htu co trong bira dn hang ngay cho bé va cho ca gia dinh [21].

2.3 Nhan biét, kién thirc, thai d6 ctia ngwoi tiéu dung

Nhan thtec la mét qua trinh con nguoi chon log, t6 chirc va ly giai thong tin d€ hinh thanh
mot biec tranh c6 y nghia vé thé gidi xung quanh minh [22]. Qua trinh nhéan thitc chiu sy tdc dong
cua cac nhan t6 kich thich ttr moi treong xung quanh va ban than chu thé. Cac nhan t6 kich thich
c6 thé dén tir cac doanh nghiép, chang han nhu hoat dong marketing xanh ctia cac ctra hang cé
téc dong dang ké dén viéc nguoi tiéu duing nhén thikc réng ho nén mua thuc phdm hiru co [8].
Xét tir ban than nguoi tiéu dung, nhitng yéu t6 nhan khiu nhuw tudi tac déu c6 kha nang anh
huong dén viéc nhan thie thue phdm hitu co khi nguoi tré nhan thiee viéc mua thwe phdm hiru
co khi c6 sy quan tam dén cac van dé moi truong trong khi stec khoe duwgc nguoi 16n tudi can
nhéac nhiéu hon [23]. Nhan thitc déng vai trd quan trong trong viéc hinh thanh niém tin, thai do,
hanh déng, th6i quen mua va quyét dinh mua cua nguoi tiéu dung [22]. Niém tin 1a s nhan dinh
chita dung mot y nghia cu thé ma nguoi ta cd duoc vé mot sy vat hay hién tuwong nao dé. Su hinh
thanh niém tin thuong bat nguodn tir dw luan, kién thikc va 1ong tin va c6 hodc khong c6 cam xuc

[22]. Thai d6 d6 la khuynh hudng tam ly duoc tao ra boi viéc danh gia mot tong thé nao do6 véi
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muc d6 yéu thich, ung hd hodc khoéng, cac gia tri va niém tin [25]. Nguoi tiéu dung sé tim dén
nhitng san pham, thuong hiéu ma ho ¢ thai do tot khi ddng co xuat hién [22]. Aertsents & cs.
cho rf“mg thai d§ ctia mot ca nhan déi voi thue phdm hiru co duoc xay dung dua trén cac niém

tin ndi troi lién quan dén ddc tinh ctia thuc pham hitu co va cac gid tri ca nhan [26].

Thuc phadm hitu co duoc xem la san pham thay thé ctia thiee phdm thong thuong, cé mie
gia cao va con mdi mé v4i nhiéu nguoi tiéu dung, do do, viéc thu thap day du cac kién thie va
thong tin vé san pham, nha cung cap trude khi mua thue phadm hitu co la diéu tat yéu khi né dem
lai su tw tin cho khach hang va thic day qua trinh quyét dinh mua. Kién thirc san phdm 1a mot
nhan t quan trong béi né chi dan cho nguwdi mua trong viéc phan biét cac dac tinh ctia san phdm
httu co véi cac san phdm thong thuong va gitup hinh thanh thai d6 tich cuc va nhan thic vé chat
luong d6i v6i san pham [27]. Nguoi tiéu dung co kién thike tot vé thuc pham hitu co ¢6 kha nang

cao trong viéc lyra chon cac thue phdm dwgc canh tac htvu co [28].
Nhain thitc vé nguy co mét an toan thyc pham

Theo FAQ, viéc chuyén doi tiéu dung- chuyén tir thuec pham thong thuong sang thwe phdm
hitu co trong xa hdi hién dai ndi 1én tir cudi nhitng nam 1960 khi nguoi tiéu dung nhan thiic rang
c6 mot luong 16n chat hda hoc dugc stt dung trong trong trot va chan nudi c6 thé gy nguy hai
cho trai dat va con nguoi [29]. Nhan thite vé mdi nguy co mét an toan thwe pham dé duoc ciing
c& thém bai cac bang chiing khoa hoc khac nhau, chang han két qua nghién cttu ctia Woese & cs.
cho thay thuc phdm théng thuong co du lwgng thudc trir sdu va nitrat tir phan bon cao hon thuc
pham httu co [30]. Bén canh do, su suy giam ngudn nudc sach va hé sinh thai bién trén toan cau
c6 méi lién hé véi sy lam dung ni to va phdt pho trong phan bén dan dén hién tuong pht dudng
nudc va suy giam leong 6-xy trong nwedc 6 vung duyeén hai [31]. Brom da st dung thuat ngt
“méi quan ngai cia nguoi tiéu dung” dé€ miéu ta ndi sg hai ctia nguoi tiéu dung ddi véi an toan
thuc pham va du lugng thudc trir sdu trong hé thong san xuat thuc pham hién dai [32]. Vi thé,
nguoi tiéu dung thich mua thuc pham hitu co hon khi ho nhan thitc thuc phdm hitu co khong c6
hoéa chat, khong st dung phan bon vo co va khong chat phu gia [17].

24  Dong co va rao can ddi voi mua thyc pham hiru co
Pong co mua thyc phidm hitu co

Thi treong thwe pham hitu co hita hen sy tang trudng trong twong lai va tiéu dung thuec
pham httu co tré thanh xu hudng tiéu dung bén viing. Chinh vi thé, da ¢6 nhiing nghién ctru lién
quan dén viéc tim hiéu ly do vi sao khach hang tiéu dung thuc pham hitu co. Cac nghién ctru &
thi treong cac nuwdc & Chau A, Chau Au hay Chau My déu da chitng minh réng sttc khoe va moi
treong la hai yéu t6 quan trong thiic ddy hanh vi mua hang thuc pham hitu co [3, 8, 33, 34]. Moi
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nguoi thuong nhan thirc hanh vi &n udng c6 tac dong dang ké dén tinh trang stec khoe ban than
[35], ddc biét khi d61 mét voi nhi€u van dé€ mat an toan vé sinh thiee phdm, thuwe pham co6 ton du
hoda chat. Chéng han, theo Smith-Spangler & cs., thit ga va thit heo tit cac trang trai nudi theo
phuong thirc thong thuong c6 ton du hoa chat cao gap 3 1an so véi loai hitu co [36]. Chinh vi thé,
nguoi tiéu dung can nhic dén viée tiéu dung thuc phdm hitu co va xem thiee pham hitu co ¢6 loi
cho strc khoe nguoi dung vi su twoi ngon, dinh dudng va an toan [35]. Thém vao do6, cam giac
dang tiéu dung mot loai thiee phdm lanh manh nhw thuc phdm hitu co cling gitp cho nguoi tiéu
dung hai long va gia tang sttc khoe tinh than [37]. Ngoai ra, yéu t0 t6t cho mdi truong ciing duoc
xem la dong co thic day nguoi tiéu dung mua thiee phadm hitu co [4, 33]. Nguoi tiéu dung ¢ moi
quan tdm cao dén mdi trudong thuwong can nhac cac nd luc ctia minh dé giam thiéu sy tac dong
tiéu cuc do cac hanh vi ctia ho mang lai cho moéi trieong [38]. Nguoi tiéu dung mua d6 udng htru
co boi vi cac san pham d6 khong c6 thudc bao vé thuc vat, hoa chét va it nguy hai dén moi truong
[33]. Bén canh d¢, y dinh mua thwc phdm hitu co ctia nguoi tiéu dung cting chiu su tac dong cua
viéc nhan thite cac van dé phuc lgi dong vat. Mac du mie do kién thie vé€ ndng nghiép va phic
loi dong vat kha thdp nhung ngudi tiéu dung van can nhac vé viéc gia tang phtc loi cho dong
vat [39]. Vi thé, nguoi tiéu dung thuong ¢d y dinh mua thwee pham hitu co khi nhén thitc viéc tiéu
dung loai thie phdm nay gop phan giap dong vat ¢ thém cac phuc 1oi [4, 40]. Cudi cung, huong
vi cling duoc xem la mot dong co thoi thic khach hang mua thue phdm hitu co. Nguoi tiéu dung

chon mua vi huong vi, dd twoi va vé bé ngoai [41, 42].
Rao can ddi v6i mua thye phadm hiru co

Thi truong thuc pham hitu co cling vadp phai nhing thach thiee khi loai thwe pham nay
cting ¢6 nhitng rao can nhat dinh trong tiéu dung. Theo Aertsens & cs., rao can 16n déi véi thuc
pham hitu co d6 1a gid ca, sw sdn cd, thiéu niém tin va vé bé ngoai cua san pham [25]. Theo FAO,
gia ctia thuc pham hitu co cao hon thyc phdm thong thuong boi vi ngudn cung han ché; chi phi
nhan cong, xir ly sau thu hoach cao, marketing cao; v.v. [43]. Ngoai ra, xét dén vé bé ngoai, nguoi
tiéu dung thuong kho phan biét thuc pham httu co véi thiee pham thong thuwong trong khi ho
phai tra véi gia cao cho mat hang hitu co, do d6, nguoi tiéu dung thuong c6 xu hudéng tim dén
cac dau hiéu nhan biét bang chiing nhan/nhan hitu co hay su tin twéng ngudi ban. Tuy nhién,
mat niém tin vao cac nhan mac chitng nhan hitu co la nguyén nhan can tro viéc mua thire pham
httu co [19]. Bén canh d¢, tinh san cé cta thyc pham hitu co thap do ngudn cung han ché va hé
thong phan phdi rai rac ngay ca & cac qudc gia phat trién da dan dén su kém thu hat d6i véi
nguoi mua [42]. Thém vao d6, cling c6 bo phan con hai long véi ngudn thuc pham thong thuong
ho dang dung nén viéc chuyén déi sang tiéu dung san pham htu co khéng cao [44]. Cudi cung,
mac du1 ¢6 sy phat trién manh mé cta truyén thong nhung phan 16n nguoi tiéu dung duong nhw
khong dugc cung cap thong tin vé san pham hitu co [20] va chinh sy thiéu kién thirc va thong tin
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da can tro nguoi tiéu dung mua thuc pham htru co [5, 19, 42]. Két qua cta rao can nay chinh la
viéc nguoi tiéu dung khong mua thiee phdm hitu co hodc st dung két hop ca thuc pham hitu co
va thue phdm thong thuong [6].

3  Phuong phap nghién cttu

Tl co so ly thuyét cua thiee pham hitu co c6 thé thay nghién cttu kham phd phu hop véi
nghién ctru nhan biét, kién thirc va thai d6 cua nguoi tiéu dung doi véi thue pham hivu co ¢ thanh
ph6 Hué. Nghién cttu stt dung phuwong phap dinh tinh va dinh luong. Tac gia da phong van sau
8 diém ban thuc pham hitu co ¢ TP. Hué dé tim hiéu thuc trang thi treong thwe phdm hiru co &
Hué cting nhu céc thong tin vé€ khach hang. Tiép dén, nhom gom 5 nguoi tiéu dung duwge moi dé€
phong van nhém. Ho 1a nhitng ngudi mua thue phdm hitu co, sdn sang tham gia phong van
nhom va bay to quan diém vé thuc phdm hitu co va c6 dédc diém nhw sau: (1) theo gidi tinh, gom
mot nit va hai nam; (2) theo tudi, gom mot nguoi dudi 30 tudi, hai nguoi tir 30 dén 45 tudi va hai
nguoi tir 46 dén 60 tudi; (3) theo tinh trang gia dinh, gom mot nguoi doc than va bon nguoi cd
gia dinh. Nhom nguoi tiéu dung ban luan cic van dé vé thiee phdm hitu co. Két qua cua phong
van nhom gitp hinh thanh cac cau hoi trong bang hoi dung cho cudc khao sat. Bang hoi duwoc
chuyén dén cac dai dién diém ban hitu co va diéu tra thix trén 10 nguoi tiéu dung dé€ dam bao cac
cau hoi ¢6 ndi dung khai quat, phu hop chu dé nghién cttu va cac nguoi tiéu dung déu hiéu nhu
nhau. Nghién cttu dinh lvong duoc tién hanh sau dé véi bang hoi gom hai phan, phan mot la cac
yéu t6 nhan khau hoc, phan hai la cac cau hdi tim hiéu vé nhan biét, kién thirc va thai d6 d6i véi

thuc pham httu co.

Nghién cttu 4p dung phuong phap 18y mau thuan tién tai cic diém bén thue phdm hitu co.
S0 leong phiéu phat ra la 180 phiéu, sd phiéu thu vé hgp 1€ la 150 phiéu, ty 1¢ phan hoi 83,3%. D
liéu dwgc ma hda, xtr Iy bang phan mém SPSS 20.0. Phuong phap thdng ké md ta theo tan s& va

ty 1& % duwoc dung d€ md ta va phéan tich di liéu nghién ctru.

4 K&t qua nghién ctru va thao luin
41 Hoat dong truyén thong cta cic co s¢ kinh doanh thwc phim hitu co trén dia ban thanh
phé Hué

Thuc pham hitu co mdi xudt hién trong vai ndm tro lai day ¢ thanh pho Hué, do do, dé
tang murc do phu song thong tin ddi véi mat hang nay cac co sé da ¢6 nhiing hoat dong truyén
thong nhat dinh. D6i véi nhom céc co so vira canh tac vira bay ban cac san phdm hiru co nhu Qué

Lam Organic, Hitu co Hué Viét, Mai Organics, trong hoat dong truyén thong c6 sy dau tu vé mat
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ndi dung hudéng dén viéc taing mirc dd nhan biét, tao long tin ctia nguoi tiéu dung doi véi thue

pham minh dang cung ttng. Tuy nhién, bén canh cac san phdm hitu co, cac diém ban con bay ban

thém céac san phdm an toan, do vay, cac tir khoa thuwong thdy 6 nhom nay do 1a “sach”, “htru co”,

“an toan”. Viéc xudt hién cac tir khoa trén nhiéu luc gay hiéu nham cho nguoi tiéu dung vé thuc

pham hitu co véi thuc phdm an toan va thuc pham sach. B6i véi Clra hang nong dan thi hoat

ddng truyén thong trén mang xa hdi hdu nhu khong co khi cac ndi dung chu yéu cap nhat gia va

chung loai san pham. Nhom siéu thi (Big C, Co.opmart, VinMart) véi hoat dong truyén thong

phu thudc vao tap doan; muc tiéu truyén thong chu yéu gitp nguoi tiéu dung cap nhat cac

chuong trinh khuyén mai; khong cé cac noi dung truyén théng cho thuc phdm hiru co.

Bang 1. Hoat dong truyén thong cua céc co so kinh doanh thuc phdm hitu co

Cosdkinh  Kénh truyén thong/  Muc tiéu truyén T khoa trong ndi dung truyén thong
doanh cdng cu truyén thong
thong
Qué'Lam Bién hiéu, cdm nang, Téng nhan biét va Organic; Nong san httu co; Thit heo hitu
Organic hinh anh, hotline, thuyét phuc nguoi co
Facebook tiéu dung Thwe pham sach; Thuc phdm an toan;
Nong san tuan hoan; Rau sach; Trai cay
sach
Hittu co Bién hiéu, cdm nang, Téng nhéan biét va Huu co; An toan; Sach
Hué Viét hinh anh, hotline, thuyét phuc nguoi Theo hudng hitu co; Tuyén chon;
Facebook tiéu dung Ngudn gdc xudt xit rd rang
Ctra hang Bién hiéu, cdm nang, Céap nhat chung loai Khong cé tir khda, chu yéu cip nhat
Nong dan hinh anh, hotline, san pham va gia chung loai san pham va gia
Facebook
Mai Organics Bién hiéu, cdm nang, Té&ng nhéan biét va Rau sach; Nong san sach; An sach;
hinh anh, hotline, thuyét phuc nguodi Séngkhoe
Facebook tiéu dung
VinMart Bién hiéu, Facebook  Cép nhat cdc Twoi ngon thwong hang

(Vincom Hué)

chwong trinh giam
gia

Giam gi4; Deal hot; Gia s6¢
Nhap khiu

Big C Hué’ Bién hiéu, hotline, Cép nhat cac Siéu ré; Siéu Deal; Tiét kiém
Facebook, Website chuong trinh giam Nong san sach; Nhap khau
gia
Co.opmart Bién hiéu, hotline, Cap  nhat cac Mbdi ngay mot gia tot; Deal 0 dong;
Hué Facebook, Website chuong trinh giam Gia s6c giam tan goc
gia
Hesa Bién hiéu, cdm nang, Gidi thiéu cdc san Sach; Tuoi; Ngon; Hitu co
hinh anh, hotline, phadm  sach, ¢6

Facebook

ngudn gdc
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42 M6 ta mau nghién ctu

Mau nghién ctru c6 mot s6 dac diém nhu sau. Nit gidi chiém ty 1& cao hon nam gidi (52,7%
0 vOi 47,3%). Nhom tudi tir 35 dén 60 chiém ty 1& gan 50%, theo sau d6 la nhém 18-34 tudi véi
48,0%, day duoc xem la nhém khach hang trieong thanh, quan tam va tham gia vao hoat dong
mua sam thuc pham cho gia dinh. Ngoai ra, trinh d6 hoc van ctia mau la twong d6i cao véi 81,3%
nguoi c6 trinh do ot nghiép tlr cao dang trd 1én. Xét dén thu nhap, nguoi tiéu dung cé thu nhap
tte 5-10 triéu chiém khoang 70%, trén 10 triéu chiém 14% va dwdi 5 triéu chiém 15,3%. Nhu vay,
nguoi tham gia khao sat 1a nhitng nguoi c6 thu nhap tot so véi muitc binh quan dau nguoi 1a 3,4
triéu dong/thang [12]. Ty 1é nhitng nguoi dugc diéu tra c6 su hién dién cta tré em trong gia dinh
chiém 60,0%. Cudi cung, theo thong ké cé téi 55,3% da ting st dung thuwe phdm hitu co va 44,7%
chua ting st dung.

Béng 2. Dic diém mau nghién ctru

Pic diém Tan s6 (nguoi) Ty 1€ (%)
L Nam 71 473
Giéi tinh Nt 79 527
Tiéu hoc 5 3,3
. THCS + THPT 23 15,3
Hocvan Cao Ding 32 21,3
PH va sau PH 90 60,0
18-34 tudi 69 46,0
Db tudi 35—44 tudi 45 30,0
) 45-60 tudi 27 18,0
> 60 tudi 9 6,0
<5tr 23 15,3
X 57 tr 68 453
Thu nhap 8-10 tr 18 253
>10 tr 21 14,0
Co 90 60,0
Tré em trong gia dinh Khéng 60 40,0
Tinh trang st dung ba ting 83 55,3
thwc phdm hiru co Chua ting 67 44,7

Ngudn: Két qua xt 1y s6'liéu ctia téc gia
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43  Cackénh/phuong tién dugc ngudi tieu dung st dung dé€ ti€p can thong tin vé thuc pham
hitu co

Theo khao sat, c6 124 nguoi tiing nghe dén va biét thie phdm hitu co, chiém 82,7%. Ngudn
thong tin gitup nguoi tiéu dung biét dén thiee pham hitu co nhiéu nhat do la Internet (48%), tiép
dén d6 la truyén hinh (41,3%), ban be nguoi than (31,3%) va bao/tap chi (22%). Diéu nay cho thdy
nhom nguoi tiéu dung nay kha nang dong trong viéc tiép can thong tin va day cting la nhirng
ngudn thong tin kha tin cdy d6i véi nguoi tiéu dung. Ngoai ra, nguoi tiéu dung con biét va tim
hiéu thém vé thuc phdm hitu co thong qua cdc cAm nang mua sim ctia siéu thi/ctra hang. Nhuw
vay, cac kénh/cong cu nguoi tiéu dung tiép can dé biét vé thuc pham hitu co trung voi kénh/cong

cu truyén thong cta cac co s¢ kinh doanh dang thuc hién.

44 Nhan biét ctia nguoi tiéu dung d6i véi cac chirmg nhan/nhan hiru co

D¢ kich thich sy phat trién nong nghiép hitu co va tao sy tin twdng cho nguoi tiéu dung,
hién nay trén thé gidi va Viét Nam déu cd cac to chirc ding ra xay dung bo tiéu chuan va quy
trinh chiing nhan d€ cung cap cac chitng nhan hitu co cho cac don vi san xuat san phdm hu co.
M&i 6 chiic déu c6 logo chitng nhan; san phdm dat tiéu chudn sé dugc gan logo ctia t6 chiic d6
lén san phdm. Mot sd chiing nhan hitu co pho bién ¢ thi treong Viét Nam d6 la PGS, USDA
Organic, JAS, EU Organic. Ngoai ra, mot s6 nhan httru cua don vi san xuat hay don vi phan phdi

cting duoc ra doi va 4p dung trén cac san pham hitu co nhw Organica, Qué Lam Organic.

DVT: %

22

TV Béo/tap chi Ban be/nguoi than Internet

Hinh 1. Ngu6n thong tin nguoi tiéu dung biét dén thwee pham hitu co
Nguon: Két qua xtt 1y s6'liéu cua tac gia
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Mtc d6 nhan biét d6i véi thue phdm hitu co con thé hién thong qua kha ndng nhan biét
cac chiztng nhan. Cac chitng nhan hitu co JAS (Nhat Ban), USDA Organic (Hoa Ky) va EU Organic
(Lién Minh Chau Au) déu la cac chiing nhan xuat hién trén nhiéu cac san phdm hitu co & thi treong
Viét Nam, chu yéu trén cac san phdm nhap khau. Tuy nhién, tai thi truong Hué, nhiing chiing nhan
trén chua duoc nhiéu nguoi biét dén. Chitng nhan JAS cua Nhat Ban ra doi tie ndm 2000 [45], c6 ty
1é nhan biét 1a 16% tai thi treong Hué. Theo sau la chiing nhan USDA Organic- chiing nhéan hiru co
ctia Hoa Ky véi gan 10% nguoi tiéu dung nhéan ra. USDA Organic ra doi nam 2002, chiing nhan san
pham chtta tir 95-100% nguyén liéu hitu co (organic) [46]. Chiing nhan thuec pham hitu co cta
Lién minh chau Au- EU Organic dugc nhan biét véi ty 1& thap nhat vé6i 7,3%. EU Organic chiing
nhan cho cay trong va cac san pham, hat giong, thit, stta, thuy san, d6 kho, rwgu hitu co ¢ it nhat
95% thanh phan httu co [47]. Ngoai cac chitng nhan qudc t&, chitng nhan hitu co trong nude PGS
cling dugc nguoi tiéu dung nhén ra véi ty 1€ 28,7%. Chung nhan PGS do B Nong nghiép & Phat
trién nong thon (NN&PTNT) Viét Nam ban hanh, dam bao nhiing san pham dwoc dwa toi bira

an ctua nguoi tiéu dung thuee sw la hitu co.

Bén canh cac chirng nhan hitu co, nhan hitu co ciing duoc nhiéu diém ban phat trién. Nhan
thue phdm httu co Qué'Lam lai dugc nhiéu nguoi tiéu dung biét dén chiém ty 1¢ 43,3%. Diéu nay
c6 thé giai thich d6 la nhan Qué Lam Organic ¢6 mat ¢ Hué ndm 2017, vi thé ma nguoi tiéu dung
6 thé thay, nghe va biét dén. Nhan Qué Lam Organic la nhan cua Tap doan httu co Qué Lam
danh cho cac san pham gao, rau ct qua va thit heo httu co. Tuy nhién, dén nay chi c6 gao cua
Qué'Lam dugc chiing nhan hitu co NHO-Qscert. NHO-QScert 1a tap doan chiing nhan toan cau
c6 mdt hon trén 30 qudc gia, trong d6 ¢ Viét Nam. Ngoai ra, nhan Organica ciing duoc gan 1/3

s0 nguoi khao sat nhan biét. Organica la hé thong phat trién va phan phoi thuc pham hiru co

Bang 3. Nhéan biét vé cac chiing nhan/nhan thye phdm hitu co

Chitng nhan/nhan hitu co Logo (iit;;?’) Ty 1€ (%)
Chtng nhan hitu co ctia Bo Nong Lam Thiy San Nhat (JAS) (e 24 16,0
CC)I;;:ngl Cr;hém httu co ctia Bo Nong Nghiép Hoa Ky (USDA 14 93
Chttng nhan hitu co cta Lién Minh Chau Au (EU Organic) 11 7,3
Chitng nhan PGS Viét Nam (PGS) LV nco 43 28,7
Nhan mac thye phdm hitu co QUE LAM ORGANIC Or"g‘é"n‘ig' 65 43,3
Nhén mac thuc phdm hitu co Organica o 36 24,0

Nguodn: X ly sd'liéu cua tac gia
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thudc cong ty c6 phan dau tu Organica, xuat hién dau tién vao nam 2013. Cho téi nay, cac san
pham cua Organica duoc bay ban tai hé thong phan phdi cia Organica c6 thé c6 chiing nhan hiru
co ctia USDA Organic, EU Organic.

Nhin chung, qua két qua nghién cttu c6 thé thdy duoc mic d nhan biét va quan tam dén
cac chitng nhan/nhan hitu co con han ché. Sy han ché trong kha nang nhan biét cac ching
nhan/nhan hitu co thuong gdp trong giai doan so khai ctia thi treong. Chang han, nguoi tiéu
dung 6 Thai Lan c6 si nhan biét logo chiing nhan thwe phadm hitu co thap véi 10% nguoi duoc
khao sat nhan ra dwoc 2 chitng nhan/nhan hitu co [5].

45 Quan niém cta nguwoi tiéu dung déi véi thee phadm hitu co

Va7 a7

Trén thuc té, nhitng cum tir “thwe pham hitu co”, “thwc phdm an toan”, “thwe pham sach”
va “thuc phadm ty nhién” thuong dwoc st dung nhw la nhitng tir twrong duwong, ¢ cung y nghia.
Tt két qua cude diéu tra cho thay cé téi 62,7% ngudi duoc khao sat cho rang “Thiec phdm hitu co
la thiee phim sach” va 56,7% déng tinh “Thuec phim hitu co la sin phim tot cho sirc khoe” di€u nay cho
thdy niém tin ctia nguoi tiéu dung déi voi thue phdm hitu co trong viée giai quyét tinh trang mat
an toan vé sinh thuc pham nhu hién nay. Tuy nhién, cling can nhin nhan mét van dé d6 la “Thuc
phédm an toan khong phii la thiee phdm hitu co” boi vi thiee pham sach hay thie pham an toan, chang
han nhuw rau an toan la thuc phdm “dwoc sin xudt, thu hoach, so ché, bao goi, bdo quan theo quy dinh
ki thudt bdo ddm ton dw vi sinh vit, hoa chit déc hai dwéi mirc gi6i han t6i da cho phép” [48]. Trong khi
dé qua trinh canh tac thuc phdm hitu co khong cho phép stt dung vat liéu bién ddi gen, hoan
toan khong c6 chat hoa hoc. Diéu nay ciing teong tu nhu cac nguoi tiéu dung ¢ thi truong Thai
Lan hay Hoa Ky khi ho han ché& trong viéc phan biét mot cach ro rang thuc phadm hitu co véi thuc

phdm an toan va thwe phdm sach [5, 49].

Bén canh d6, nhiing nhan dinh “Thiec phdm hitu co khong siv dung cdc phin bon héa hoc,
thudc triv sdu”, “Thiec phidm hitu co khong s dung chdt tao mau, chit bdo quan”, “Phin bon ding trong
san xudt hitu co lam tiv chdt phé'thdi cia dong vit, thuwe vdt thoi riva hodc khodng chit tw nhién” dwoc
kha nhiéu nguoi tiéu dung dong tinh véi cac ty 1€ 1an luot 1a 48,7%, 43,3% va 36,0%. Diéu nay
chiing t6 nguoi tiéu dung cting c6 nhitng hi€u biét nhat dinh vé quy trinh san xuat thuc phdm
httu co. Trai lai, chi ¢6 22,7% nguoi dwgce hoi dong tinh “Khu viee san xudt thwce phdm hivu co dwoc
cich ly v6i khu cong nghiép, do thi”. Ty 1é nay kha thap va co6 thé dwoc giai thich d6 la do hau hét
nguoi tiéu dung la nhiing nguoi thanh phd it c6 su trai nghiém thuc t€ san xuat ndong nghiép,
trong khi cac khu virc nudi trong thuong duoc quy hoach xa ngudn 6 nhiém nhu TP va khu cong
nghiép. Bong thoi, mot bd phan nguoi tiéu dung da chiing kién cac ho gia dinh canh tac trong
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khuén vién nha ¢ thanh pho va duoc gidi thiéu la httu co hodc an toan nén dé dan dén quan niém

trén.

biéu thu vi 6 thé thdy ¢ day do 1a da c6 bd phan nguoi tiéu dung nghi “ Thiec phidm hitu co
sdn xudt hwéng t6i cdn bang sinh thdi, tot cho méi trieong va phiic loi dong vit” (51/150 nguoi). Thong
thwong, khi nhac dén thuc phdm hitu co nhiéu nguoi tiéu dung nghi dén van dé st khoe va
dinh dwdng dau tién ma it nhin thdy mét muc dich khéc cia ndéng nghiép hiru co dé bao vé moi
treong sinh théi. San xuat hitu co duoc xem la it de doa dén mdi truong so véi san xuadt thuc
pham thong thuong [3]. Ngoai ra, trong thuc hanh ndng nghiép httu co, dong vat duwoc doi xt
than thién va nhan dao [47], vi thé gop phan mang lai phuc loi cho dong vat.

Cubi cung, nhan dinh “Qud trinh canh tic thyc phdm hitu co khong cho phép sir dung vit liéu
bién doi gen” c6 mirc d6 déng y thap nhat chi véi 15,3%. Yéu t6 bién doi gen dugc nguoi tiéu dung
cac nudc phat trién quan tam tir nhi€u thap ky nay va c6 nhiéu nghién cttu vé thai d6é chdp nhan
cua nguoi tiéu dung doi voi theee phdm bién d6i gen. Tuy nhién, khai niém bién d6i gen kha méi
mé v6i nhiéu nguoi tiéu dung Viét Nam, khong phai nguoi tiéu dung nao cling tirng nghe tdi va
hiéu né. Bén canh d6, Chinh phu va B NN&PTNT ciing khong ting h viéc dung vat liéu bién

d6i gen trong ndng nghiép, vi thé’khai niém bién doi gen it pho bién trong cong dong.

Bang 4. Quan niém ctia nguoi tiéu dung ddi véi thuee phdm hitu co

. Tan s6 Ty 1é
Nhan dinh i
anam (Nguoi) (%)

Thuee pham hitu co khong st dung cac phan bén va thudc trit sau hda hoc. 73 48,7
Thyee pham hitu co khong st dung cac chat kich thich ting trudng. 28 18,7
Qua trinh canh tac thye pham hitu co khong cho phép st dung vat liéu bién 23 15,3
déi gen.
Khu viee san xuét thue pham httu co duge cach ly véi cac khu cong nghiép, 34 22,7
dé thi.
Thuc pham hitu co san xuat hudng téi can bang sinh thai, tot cho moi truong 51 34,0
va phuc lgi dong vat.
Quy trinh san xuét thue phdm hitu co duoc giam sat nghiém ngat. 38 25,3
Phéan bén dung trong san xuat hitu co lam tir chat phé'thai cua dong vat, thuc 54 36,0
vat thoi rira hodc khodng chat thién nhién.
Thue pham hitu co khong st dung chét tao mau, chat bao quan. 65 43,3
Thuc phdm hitu co la san pham t6t cho stee khoe. 85 56,7
Thue pham hitu co 1a thye phdm sach. 94 62,7

Nguon: X ly s6 liéu cta tac gia
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4.6  Mic do nhan biét cta nguwoi tiéu dung ddi véi nha cung cap thwc phidm hitu co va cac
loai thye phdm hitu co

Theo nghién ctru, cadc nguoi tham gia khao khét da ¢ biét dén mot s6 diém cung ting thue
pham httu co nhu Qué' Lam Organic, Clta hang Nong dan, Hitu co Hué Viét voi tong ty 1€ nhan
biét lan luot 1a 40,7%, 32,7% va 27,3%. Cac co so siéu thi cling dwoc nguoi tham gia khao sat nhic
dén nhu Co.opmart (khoang % s6 legng mau) hay Big C boi day ciing la dia diém ban céc san
pham gao hitu co- mot mat hang khong thé thiéu trong bita dn hang ngay cua cac gia dinh. Bén
canh do, cac diém ban thuc pham an toan, sach ciing duoc nhé dén nhu Cra hang Dong Xanh,
Ctra hang Xu Xu xanh, Ctra hang Quang Dién. Vi vay, trong hoat dong truyén thong, cac co so
cling nén tang cuong cac bai viét giup tang cuong nhan thirc nguoi tiéu dung, phan biét rd gite

thuc pham hiru co va thye phdm sach/an toan.

Ngoai ra, két qua cudc diéu tra cho thay phan 16n nguoi tiéu dung biét dén rau ct qua hitu
co dang duoc bay béan trén thi truong (trén 80%), theo sau la gao va thit hitu co véi ty 1é nhéan biét
14n lwot 1a 50% va 37,3%.

Bang 5. Nhan biét nha cung cap thiwee phdm hitu co

Nha cung cap S6 lwong (ngwoi) Ty 1€ (%)
Siéu thi Co.opmart 79 52,7
Ctlra hang noéng dan Hué 49 32,7
Ctra hang thue pham hitu co Qué'Lam 61 40,7
Ctra hang thue phdm hitu co Hué Viét 41 27,3
Khac 25 16,7

Ngudn. Két qua xtt 1y s6 liéu cta tac gia

Bang 6. Nhan biét cac thue phdm hitu co duoc bay ban

Thyc phdm S6 luwong (nguoi) Ty 1€ (%)
Gao 76 50,7
Rau ca 136 90,7
Thit 56 37,3
Trai cay 126 84,0
Khac 60 40,0

Nguon: Két qua xu 1y sd'liéu caa tac gia
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4.7 Rao can ctia thgc phdm hiru co

Thong qua khao sat, nguoi tiéu dung nhan thay rao can lén nhat cua thwe pham hitu co
dé 1a yéu t6 thiéu kién thirc vé thuc phdm hitu co véi 83,6% nguoi dong tinh. Nguyén nhan d6 1a
thire pham hitu co la mét hang méi trén thi treong Hué, chwa duoc pho bién thong tin trong dai
ching, do d6 nguoi tiéu dung chua ¢ nhiéu hiéu biét va cling ngan ngai mua. Bén canh do, gia
ca cao ciing la yéu t6 can trd 16n viéc tiép can thuc pham hiru co. Mtec gia ctia thwe phdm hiru co
co thé gap dén 2 lan gia thuc phdm thong thuong, vi thé, né lam cho san pham hitu co kém hap
dan trong mat nguoi tiéu dung, dan dén muc tiéu thu kém. Rao can gia cao dugc tim thay & cac

nghién cttu ctia H.V. Nguyen & cs. [8], Magnusson & cs. [18] & Zanoli & Naspetti [24].

Tiép dén do la viéc nguoi tiéu dung hai long véi ngudn thwee pham hién dang dung (55,2%).
Khi nguoi mua hai long thi ho thuong trung thanh véi san pham do, vi thé' déng co chuyén sang
thiee phdm hitu co khdng cao. Ngoai ra, nguoi tham gia khao sat ciing nhan thay dia diém mua
thuc phdm hitu co khong thuan loi (43,2%) khi mat hang nay moi chi bay ban tai mot s6 diém
trong TP Hué trong khi hé thong cho truyén théng, cira hang thuc phdm nho dugce phan bd gan
noi khu dan cu, thuan tién cho viéc mua sam. Nhiéu nghién cttu da chi ra sy khong sén c6 hay
kho khan trong viéc tiép can thuc phdm hitu co la mét rao can manh d6i véi viéc tiéu dung loai
thwe pham nay [17, 19, 24, 26, 42]. Thém vao d6, nguoi tiéu dung cling thay ho khong tin vao murc
chat luong cua thue phdm hitu co cling nhu cac chiing nhéan. Diéu nay c6 thé duoc giai thich d6
la sw kho nhan biét thuc pham httu co bé“mg mit thuong va viéc nhan biét thong qua cac ching
nhan httu co lai han ché' véi nhiéu nguoi tiéu dung. Rao can cudi cung dé 1a chiing loai thuc pham
httu co khong duoc phong pht nhu véi thue pham thong thuong (22,9%). Nghién ctu cta
Krystallis cting tim thay su kém da dang gay can trd viéc mua thwe phdm hitu co [50].
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4.8 Thai do cha nguoi tieu dung déi voi thwe pham hiru co

Mtc d6 dong y ctia nguoi tiéu dung doi voi cac phat biéu vé Thai do d6i véi thue pham
httu co déu cé gia tri trung binh trén 3 trir phat biéu “T6i nghi viéc mua thwe pham hivu co 1a hop
ly” (Bang 7). Diéu nay cho thay mot khia canh thai d6 chua tich cyc ciia nguoi tham gia khao sat
d6i voi thuee phdm hitu co. Viéc mua khong hop 1y ¢6 thé khong hop ly vé gid ca, chat luong hay
dia diém mua. Tuy vay, nguoi tiéu dung da tin twdng thuc phdm hiru co tot hon thue phdm thong
thwong véi trén 50% nguodi dong ¥ véi phét biéu “Toi tin rdng thuc pham hitu co t6t hon thuc
pham thong thuong”. Tém lai, can ¢ nghién cttu chuyén sau dé hiéu rd va tang thai do tich cuc

cuia nguoi tiéu dung déi véi thiee pham hiru co.

Bang 7. Thai d6 ctia nguoi tiéu dung déi véi thue phadm hitu co

Miic do dong y
Phat bigu Trun Po6 léch
0, 0, 0, 0, 0, g O eC
1 2 4 .
C) 200 3% 4% 50 8 TS
Dol Vol tol vie h ham hi
\01,\,\]01 toi viec mua thywe pham htru co 0,0 26,7 367 36,6 0,0 3,09 0,79
la tot.
To6i nghi vié ham hii 13
6i nghi viéc mua thirc pham hitu co 1a 33 187 333 447 0,0 3,19 0,86
quan trong.
Toéi nshl rang mua thiec pham hiru co la 14,0 18,0 38,0 30,0 0,0 284 101
hop ly.
T6i tin rang thuwc pham hitu co t6t hon 0,0 10,0 26,7 40,0 23,3 3,77 0,92

thiee phadm thong thuong.

Chij thich: 1: rat khong dong y; 2: khéng dong y; 3: trung lap; 4: dong y; 5: rat dong y

Ngudn: Két qua xt 1y s liéu cta tac gia

5  Kétluin va ham y chinh sach

Thuc pham hitu co la xu hudng tiéu dung bén viing ctia xa hoi hién dai, duoc Chinh pha
quan tam phat trién khi da phé duyét Dé an phat trién nong nghiép hitu co giai doan 2020-2030,
hudng dén san pham nong nghiép hitu co dugc chitng nhan phu hop véi tiéu chuan nong nghiép
httu co cua khu vuce va thé gidi [51]. Qua nghién ctru, da ¢é by phan nguoi tiéu dung TP Hué'biét
dén va tiéu dung thwc phdm hiru co nhung nhan thitc vé mat hang nay con han ché. Do d6, mot
sO giai phap va ham y chinh sach dé€ nang cao nhan thitrc cia nguoi dan d6i voi thiee pham hiru

co hudng dén thuc day viéc phat trién thi treong tiéu dung thwe phdm httu co, cu thé nhu sau.

Th nhat, TP Hué nén huy dong thém ngan sach hd tro cho cac co s kinh doanh thuc
pham hitu co trong viéc phat trién va truyén thong cho thirc pham hitu co. Theo Quyét dinh s&
673/Qb-UBND, ngan sach tinh Thira Thién Hué danh cho nong nghiép httu co chi danh m6 hinh
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tng dung tién bd ky thuat cho mat hang lia httu co va mé hinh san xuat phan bén hiru co tir phé’
phdm néng nghiép [52]. Vi thé, can cé thém ngudn kinh phi hd tro phét trién cac mat hang hitu

co khac va cac hoat ddng truyén théng cho loai thuc pham nay.

Thit hai, TP Hué can c6 chinh sach truyén thong nhdm nang cao nhan thitc ctia nguoi dan
TP. Hué vé thuc pham hitu co. TP Hué'la mot thanh phd nho ¢ khu viee mién Trung, ¢ su phat
trién kinh t&'theo sau cdc thanh phd nhu TP. H6 Chi Minh, Ha Noi va Da Néng va theo dudi con
duong phat trién cdc gia tri dua trén nén tang di san. Theo Nghi quyét 54-NQ/TW, tinh Thtra
Thién Hué phan dau dén nam 2025 tro thanh TP truc thudc Trung wong trén nén tang bao ton va
phat huy gid tri di san, sinh thai, canh quan, than thién véi moi treong va thong minh [53]. Bén
canh d6, von la mot thanh phd du lich véi nén tang di san da dang trong d6 ¢6 am thwe, Hué chu
treong bién am thuc thanh mot trong nhitng nét khéc biét va thu hut khéach du lich. Do d6, viéc
nang cao nhan thitc cia nguroi dan vé thee phdm hitu co gitp thic day thi truong san pham nay,
gop phan nang cao su an toan trong tiéu dung thuc pham dong thoi dat duoc cdc muc tiéu va
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chu truong da dé ra d6 la “gia tri di san”, “than thién moi treong”, “sinh thai”.

Thtt ba, TP Hué nén tang tan suat va sy da dang trong cac chuong trinh truyén thong vé
ndng nghiép va thuc pham hitu co. Theo Quyét dinh s6 673/QD-UBND, hing ndm xay dung tir
2-3 chuyén muc, 10~15 ban tin phét trén séng truyén hinh; xay dung 3—4 dia hinh huéng dan ky
thuat, dua 1-2 tin/thdng trén Website cua S Nong nghiép va Phat trién néng thon, Trung tam
Khuyén nong; t& chirc hoi nghi, hoi thao, dién dan vé khuyén nong [52]. Cac hoat dong tuyén
truyén trén danh cho tat ca cac loai nong san ké ca thong thuong va hitu co, cht yéu danh cho
nguoi san xudt. Vi thé, can tang thém tan sudt cho cac ban tin vé ndong nghiép va thuc phdm htru

co hudng dén viéc nang cao nhan thic nguoi tiéu dung.

Cubi cung, bén canh hoat dong truyén thong thuc pham hitu co do phia S6 NN&PTNT,
So Cong Thuong va thanh phd thuc hién hudéng dén dai chung, cac co sd kinh doanh thwe phdm
httu co can ¢d cac chuong trinh truyén thong chuyén sau hudéng dén nhom khach hang hién tai
va tiém nang cua minh. Hién tai, thu nhap ctia nguroi dan TP Hué con thap hon nhiéu so véi cac
dia phuong khac nhu Ha Noi, TP H6 Chi Minh va Da Néng, chang han mtic thu nhap binh quan
dau nguoi 6 TP Hué gan bang 1/3 so véi TP H6 Chi Minh [54], do d6, thuc phadm hitu co chua
thé tiép can voi nhiéu ngwoi dan. Chinh vi thé, can co su tiép can cac khach hang dang tuong tac
va mua thwe phdm htu co, d€ tir d6 truyén miéng dén nhirng khach hang tiém nang trong twong
lai. Ngoai ra, nguwoi dan TP Hué c6 su tu dinh hwdng thdp hon nguoi dan TP. H6 Chi Minh va
Ha Noi [55]. Sy tee dinh hudng d6 1a suy nghi va hanh dong doc lap- chon lua, sang tao va kham
pha [56]. Do d6, trong hoat dong truyén thong, can c6 cac ndi dung kich thich, 16i cuén nguoi tiéu

dung tham gia twong tac hon thay vi dé€ nguoi tiéu dung chu dong tiép can.
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Nghién ctru con ton tai mét s& han ché' sau day. Thi nhat, nghién ctru thuc hién thu thap
y kién cta nguoi tiéu dung tai cdc diém ban thye phdm httu co. BDay duoc xem 1a nhém ¢ nhan
thitc nhat dinh vé thuc phdm hitu co, dan dén tinh dai dién cho nguoi tiéu dung TP Hué chuwa
cao. Do d¢, cac nghién ctru trong trwong lai nén mo rdng doi tuong khao sat dé tang tinh dai dién.
Th hai, nghién cttu méi chi ding lai ¢ viéc tim hi€u nhan biét, kién thirc va thai d6 ctia nguoi
tiéu dung TP Hué déi v6i thue phdm hitu co nén nhiing dé xuat lién quan dén viéc giai quyét cac
van dé sau hon nhue méi quan hé gitta cac yéu to trén véi y dinh mua, kha ning sdn sang chi tra
cho thye phdm hitu co chua c6. Vi thé, trong teong lai, cac nghién cttu ¢6 thé tap trung tim hiéu

cac moi quan hé trén.
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