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Tém tat. Mua sém my pham truc tuyénh dang bung nd khi cdng nghé phat trién cwc dai. Nghién ctru nay chi
ra tac ddng cua cac nhan t6 anh huong téi y dinh mua caa khach hang tai Viét Nam thong qua cac tinh nang
ctia cong nghé thuec t€ a0 ting cuong (AR). Nghién cttu sit dung phuong phép dinh luong phén tich dit liéu
tte 238 doi tuong khach hang da tiing st dung céng nghé AR khi mua sdm, sau d6 di liéu duoc phan tich
theo phuong phap PLS-SEM. Nghién ctru cho thay tinh méi, tinh twong tac va tinh bat mat ctia cong nghé AR
anh hudng t6i cac thude tinh chap nhan cong nghé vé tinh dé st dung, hiru ich, thich tha va cac tiéu chuan
cht quan. Tuy nhién d6i véi y dinh mua, vai tro ctia tinh htu dung va tinh thu vi ctia AR khéng c6 y nghia
théng ké. Theo d6, trong boi canh hién nay, cac doanh nghiép nén tap trung nghién ctu, ting dung va nang
cao cac tinh nang mai va bat méit cia cong nghé AR d€ khach hang c6 thé dé& dang tiép can, stt dung cong

nghé AR, gitip khach hang c6 trai nghiém t6t hon khi mua sdm cac san pham m§y pham truc tuyén.

Tt khoa: cong nghé AR, y dinh mua, my pham, triee tuyén

Influence of augmented reality technology on online shopping

intention: Case study of the cosmetic industry in Vietnam

Nguyen Thi Ha Trang, Nguyen Minh Thu, Nguyen Tra My, Nguyen Mai Anh*
Foreign Trade University, 91 Chua Lang, Dong Da, Hanoi, Vietnam

* Correspondence to Nguyen Mai Anh <nguyenmaianh@ftu.edu.vn>
(Received: July 22, 2025; Accepted: March 05, 2025)

Abstract. Online shopping for cosmetics is booming as technology advances rapidly. This study explores the
impact of factors influencing customers purchase intentions in Vietnam through augmented reality (AR)
technology features. The study uses a quantitative method to analyze data from 238 customers who have used

AR technology while shopping. The data is then analyzed using the PLS-SEM method. The research shows
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that the novelty, interactivity, and attractiveness of AR technology affect technology acceptance attributes,
such as ease of use, usefulness, enjoyment, and subjective norms. However, regarding purchase intention, the
role of AR's usefulness and enjoyment does not show statistical significance. Therefore, in the current context,
businesses should focus on researching, applying, and enhancing the new and attractive features of AR
technology so that customers can easily access and use it, leading to a better shopping experience when

purchasing cosmetics online.

Keywords: AR technology, shopping intention, online cosmetics

1  Datvan dé

Vi muee 1oi nhuén toan cau dwgce dy doan sé ting lién tuc tir ndm 2024 téi 2028 vdi tong gia
tri 1én t6i 20,5 ty USD [1], nén cong nghiép my pham thé gidi dang chiing kién sy phat trién manh

me.

Tt 1an dau tién duoc ra mat thong qua dng kinh Infallible Silkissime eyeliner vao nam 2016,
hién nay, nganh cong nghé AR 4p dung trong nganh my pham va lam dep toan cau duoc du doan
sé tang trudng voi gid tri CAGR la 25,5% tir ndm 2022 dén nam 2027. Mac du Viét Nam s& htru mot
trong nhitng nén kinh t& internet phét trién nhanh nhat Dong Nam A, véi gid tri thi treong thuong
mai duoc du béo dat 60 ty USD vao nam 2030 [1], viéc ap dung cong nghé AR van con chua qua
pho bién d6i véi tép khach hang noi dia. Diéu nay cho thdy, méc du cong nghé AR dang nhan duoc
sw dau tw manh mé tr nhiéu cong ty 16n, nhung viéc dua cong nghé nay dén gan véi nguoi tiéu
dung van 1a mot thach thie 16n, doi hoi sw phat trién va cai tién lién tuc trong viéc trién khai tng

dung.

Céc nghién ctru truede day trén thé' gidi da cho thdy AR cho phép nguoi dung nhin san phdm
ttr nhi€u goc do, hinh dang, mau sdc khac nhau trén md hinh 4o dé€ phtt hop véi hinh thitc ma ho
mong muon [2], ti d6 kich thich dwa ra quyét dinh mua hang khong chat do du [3]. Ngoai ra, su
hién dién ctia AR c6 thé kich thich sw gén két sdu hon cta nguoi dung [4]. Do d6, cong nghé AR
huéng téi viéc cung cap cac dich vu cho phép nguoi dung xtt ly thong tin mot cach ty nhién dé
cam thay ho dang st dung san pham [5]. Tuy nhién, c4c két qua nay van chi mang tinh tham khao
0 Viét Nam, vi né da vo tinh lugc bd di mat nhu cdu nghién ctru cu thé vé boi canh van hoa, xa hoi
va kinh té& ctia thi truong néi dia. Viéc nghién cttu vé nhitng loi ich va han ché'tiém ndng ctia cong
nghé AR trong viéc nang cao trai nghiém mua sdm truc tuyén déi véi cac san pham lam dep tai thi
treong Viét Nam la hoan toan can thiét. O Viét Nam, cac bai nghién ctru cta [6] da cho thdy sy anh
hudng ctia AR 1én y dinh mua ctia nguoi tiéu dung néi chung, song cac yéu td tam ly va cam xtc
lién quan dén hanh vi nguoi tiéu dung va quyét dinh mua my pham ndi riéng van chua duwoc lam
rd. Nhan thiee duoc diéu nay, nhom nghién ctru quyét dinh nghién cttu sdu hon vé nhirng tac dong
cta AR lén tam ly va cam xtc, ttt do6 dan dén hanh vi tiéu dung ctia khach hang trong nganh my
pham tai Viét Nam thong qua bai nghién ctru “Anh hudng ciia cong nghé thuc t& do ting cuong
(Augmented Reality) dén j dinh mua truc tuyén: Nghién citu truong hop nganh mij pham tai Vigt
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Nam”. Nghién cttu nay sé dong gdép vé boi canh Viét Nam, noi nganh my pham dang phat trién
nhanh va tiém nang tng dung cong nghé thue t€ a0 tang cuong con 16n. Bong thoi, nghién ctru sé
kham pha cac yéu to tam ly va cam xtc anh hudng dén hanh vi nguoi tiéu dung, giap hiéu rd hon
cach AR tac dong dén quyét dinh mua sam va tao su két ndi ca nhan véi san pham.

V& cau truc, phan 1 cta bai nghién ctru sé di sau vé tinh cap thiét cua dé tai. Phan 2 gdm cac
co sO ly thuyét, mo hinh va gia thuyét. Phan 3 sé ndi vé cac phuong phap nghién cttu duoc st
dung. Céc két qua nghién ctru sé dwgc trinh bay ¢ phan 4. Phan 5 bao gom thao luan két qua va

dong gop cta bai nghién ctru.

2 Cos6ly thuyét, cac gia thuyét va mo hinh nghién ctru
2.1 Thuc t€ 4o ting ceong (Augmented Reality)

AR la cdng nghé gia ¢4 va tang cuong cac hinh anh dwoc tao ra boi may tinh, sau d6 tng
dung né 1én cac vat thé trong khong gian thuc nham tao ra trai nghiém t&t hon ddi véi nguoi str
dung [7]. Trong linh vuc ban 1é, AR ting cuong dang ké cac trai nghiém ciing nhu sy hai long cua
khach hang [8]. Trong khi ra quyét dinh, san pham duwgc hinh dung mét phan trong tw duy cta
khéch hang [9]. V6i kha nang ctia minh, AR phat trién cac hinh dung d6 nhdm tao ra cac trai nghiém
treec quan héa véi hinh anh r6 nét, dong thoi khién khach hang cé trai nghiém gan véi thuc té nhat.
Cac nghién cttu cia Azuma, McLean, va Riar & cs. [10-12] cho réng AR ¢6 3 wu diém néi trdi chinh.
DPau tién, AR lién tuc cho phép nguoi dung c¢d dugc mot trai nghiém mdi la djc dio (novelty) danh
riéng cho nhitng hanh vi ctia hg. Bén canh d6, cong nghé AR 6 tinh twong tic thuc té cao
(interactivity) boi nd tao ra khong gian d€ nguoi dung cd thé trai nghiém twong tac trong thoi gian
thue. Va cudi cung, AR gitp nguoi dung trai nghiém mot hinh dnh song dong (vividness). Vi vay, dé
danh gia anh huong ctia AR d6i véi y dinh hanh vi caa khach hang, can danh gia dong thoi ba khia

canh nay nham xay dung géc nhin toan dién hon.

Tinh twong tdac (Interactivity): la kha nang ctia hé thong cong nghé cho cac ca nhan duoc
phép tuong tac dé dang ciing nhu duoc tham gia vao ndi dung ctia né [13]. Tinh tuong tac 1a yéu
t0 c6t 16i gitip ngwoi tiéu dung cam thay minh khong chi la nguoi tiép nhan thong tin ma con ¢6
thé tham gia vao trai nghiém san pham. AR cho phép nguoi dung "th" san pham trong moéi treong
ao ma khong phai roi khoi khong gian thuc, tao ra sy tham gia truc tiép va linh hoat. Diéu nay
cting phu hop véi xu hudng tiéu dung hién dai, khi nguoi tiéu dung tim kiém su cd nhan hoéa va

kiém soat nhiéu hon trong qua trinh mua sam

Tinh bt mdt (Vividness): Tinh bat mat hay kha nang tao ra mot hinh anh s6ng dong va chan
that la yéu to quan trong trong viéc thu hat sy chti y ctia nguoi tiéu dung, dac biét trong nganh my
phém, noi hinh anh va cam xtc 1a yéu t6 quyét dinh. AR c¢6 thé giup nguoi dung thay duoc san
phém trang diém sé trong nhu thé' nao trén lan da ctia minh trong thoi gian thuc, véi cac thay doi

tuy thudc vao dac diém khudn mat, anh sang va ngay ca khi nguoi dung di chuyén. Diéu nay c6
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thé giai thich tai sao cac cong nghé AR cang tré nén quan trong trong cac chién lwoc marketing

trong nganh my pham.

Tinh méi (Novelty): tinh méi mang dén sy hap dan dac biét khi cong nghé AR con méi mé
va doc ddo ddi véi nguoi tieu dung. Cac nghién cttu cho thay rang yéu td novelty c6 thé tao ra su
httng tht va thu hat ngwoi tiéu dung tht nghiém cong nghé mdi, déc biét trong nganh hang ma
s d6i moi va sang tao la yéu to canh tranh 16n. AR khong chi tao ra trai nghiém mdéi mé ma con

giup cac thwong hiéu noi bat hon trong thi truong déng duc [14].

2.2 Y dinh mua (Purchase Intention)

Y dinh mua la khuynh hwéng khach hang sdn sang va c6 y dinh mua mot san pham (c6 thé
la hang hoéa hoac dich vu) [15]. Trong linh viee my phdm, nguoi tiéu dung ngay cang do du vé
quyét dinh mua sdm triec tuyén. D€ giai quyét diéu nay, AR cung cap cho khach hang mot trai
nghiém phong pht hon so véi viéc trinh bay san phdm trén cac trang ban hang thong thuong, cling
vi vdy ma nguoi tiéu dung cd thé thay trai nghiém mua hang ctia minh da tré nén dé dang hon
[16].

2.3 M6 hinh chdp nhan cong nghé (TAM)

M5 hinh chap nhéan c6ng nghé (Technology Acceptance Model — TAM) [17], 1a mét trong
nhitng m6 hinh thanh cong nhat trong viéc giai thich cac xu hudng tiép can, danh gia mirc d6 sén
sang stt dung cua nguoi dung doi voi nhitng lan séng cong nghé maéi. Dya trén co s6 mo hinh kich
thich- dap tng (SOR) va ly thuyét hanh dong hop 1y (TRA), mo hinh thira nhan dong co st dung
cac hé thong cong nghé mai tap trung chu yéu ¢ hai ddc diém: Cam nhéan tinh httu dung va cam
nhan tinh dé st dung. Song, véi cac gia thuyét dugc cung cap, hai biéh duoc nhéc t6i cling chi giai
thich cho khoang 40% trén tong cac s6 bién tac dong dén y dinh tiéu dung khi sit dung cac hé thong
cong nghé ctia ngroi tiéu dung [18]. Vi vay, cac nghién cttu sau nay da cho ra mo6 hinh nhie TAM2
[19], TAMS3 [20] véi su xudt hién ctia céac tiéu chuan x3 hoi. Sau nay, cac mo hinh nhw UTAUT hay
UTAUT?2 [19] cling duwoc ra doi véi cac bién lién quan dén hanh vi va trai nghiém ctia con nguoi.
Nhu vay, ngoai hai bién dac trung, cac mo6 hinh méi ciing da kiém nghiém sy anh hudng ctua hai
bién: tinh thich thi1 va cac tiéu chuan xa hoi.

Cdm nhén tinh dé sit dung (Perceived Ease of use): 1a mitc 6 ma mot ca nhan tin rang viéc

stt dung cong nghé khong doi hoi qua nhi€u vé mat thé chat va tinh than [17].

Cdm nhdn tinh hitu dung (Perceived Usefulness): 1a mitc d6 mot c4 nhan tin rang viéc st
dung cong nghé sé nang cao hiéu suat cong viéc cia minh [17].

Cam nhdn tinh thii vi (Perceived Enjoyment): 1a hoat dong st dung mot hé thong cu thé ma
mang lai cam giac tha vi theo ding nghia ctia nd, ngoai trix bat ky hdu qua nao vé hiéu suat do viéc

stt dung hé thong gay ra [19].
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Cdc tiéu chudn chii quan (Subjective Norms): 1a cac 4p lwc xa hoi dé thyc hién hodc khong
thyc hién mét hanh vi [21].

2.4 Mo hinh S-O-R (Stimulus-Organism-Response Model)

MO0 hinh S-O-R, dé xuét boi Mehrabian va Russell (1974), duwgc cac nha nghién ctru st dung
pho bién dé phan tich vé y dinh mua tric tuyén cta khach hang [22, 23].Cac nghién ctru trude két
luén rang mo hinh S-O-R déng vai tro trung tam 1a khung ly thuyét co ban trong nghién ctru thuc
té' tang cuong (AR).

S-O-R 1a nén tang phit hop d& mo ta dién biéh tam i lién tuc d6i véi cac kich thich tir bén
ngoai. D3 véi AR, cac chudi thong tin duoc tao ra lién tuc va tdc dong truc tiép dén nhan thitc cua
khéch hang, tir d6 khién cho cac trai nghiém tro nén lién mach. Cach tiép can nay ciing gitip ndm
bat duoc tac dong toan dién ctia chiing ddi véi nguoi dung. Trong d6, nhitng thudc tinh ctia cong
nghé AR déng vai tro la yéu to kich thich tac dong dén trang thai bén trong ctia chu thé bao gom
tinh twong tac, tinh bat mat va tinh méi. Nhiing trang thai bén trong ctia cht thé duoc dé cap toi
trong bai bao gdm cam nhan vé cam nhan tinh dé st dung, cdm nhan tinh hitu dung, cdm nhan

tinh thich thu va c4c tiéu chudn cht quan cta chu thé, tir d6 tac déng toi y dinh mua.

2.5 Mo hinh va gia thuyét nghién ctru
Tinh twong tac va tinh bat mét

Nghién cttu trude day khang dinh rang kha nang kiém soat cong nghé va mitc d6 ma nguoi
tiéu dung cé thé twong tac la yéu to thiét yéu trong nhan thiec ciia nguoi dung vé cam nhéan tinh
dé stt dung [11]. Ngoai ra, tinh bat mat ciia cong nghé gén lién véi chat leong hinh anh ma cong
nghé mang lai [24]. Hinh anh ma cong nghé AR mang t6i ¢6 kha nang anh huong dén nhan thiee
ctia khach hang vé cam nhan tinh dé st dung ctia cdng nghé. Vi vy, nhém tac gia dé xuat gia

thuyét:

H1a. Tinh twong tdc dnh huéng tich cyc dén cdm nhdn tinh dé st dung ciia cong nghé thuc té
do tang cuong (AR)

H1b. Tinh bit mdit anh huong tich cuc dén cdm nhéan tinh dé sir dung ctia cong nghé thuc t&
do tang cuong (AR)

Tinh tuong tac va tinh sdng dong ctia cong nghé AR cho phép nguoi tiéu dung thu thap
thong tin vé san phdm hiéu qua hon bang cach quan sét cc san pham ao dwoc hién thi trén hinh
anh nguoi dung thuee t€ [25]. Chung cling thuong khuyén khich sy tham gia chu dong hon cua
khach hang trong quad trinh tim kiém san phdm véi kha nang xt ly thong tin chi tiét va hiéu qua
hon, gitp nang cao nhan thic ctia khach hang vé cam nhén tinh httu dung cta cdng nghé [26]. Vi

vay, nhom tac gia d€ xuat gia thuyét:
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H2a. Tinh twong tdc anh hudng tich cuc dén cam nhdn tinh hitu dung cia cong nghé thuc té
do tiang cuong (AR)

H2b. Tinh bdt mdit anh huong tich cuc dén cam nhan tinh hitu dung ciia cong nghé thuc té'do
tang cwong (AR)

Sw thich thu c¢é duogc tir cong nghé duoc nhan dinh ¢ lién quan dén hai yéu t6 chitc nang,
tinh tuong tac va tinh song dong [24]. Nguoi tiéu dung khi nhin thay hinh anh san phdm song
ddng hon sé c6 trai nghiém khach hang tich cuc hon [27]. Cac nghién cttu trude khang dinh réng
cong nghé AR trong mdi trueong truc tuyén d€ giup khach hang co trai nghiém san pham truc
tuyén, kich thich su thich thu trong qua trinh trai nghiém cta khach hang. Vi vy, nhom tac gia dé
xuat gia thuyét:

H3a. Tinh twong tdc c6 anh hudng tich cuc dén cam nhdn tinh thii vi khi sir dung cong nghé
thyec té'ao tang cuong (AR)

H3b. Tinh bit mit anh huong tich cuc dén cam nhdn tinh thi vi khi sit dung cong nghé thuc
té'do ting cuong (AR)

Céc chuan muc chu quan c6 anh hudng dén viéc sit dung cong nghé mdi cua ca nhan [28].
Nhitng trai nghiém tich cuc ctia ca nhan vé cong nghé AR c6 kha nang anh hudng dén y kién cua
nhitng nguoi c6 anh hudng dén ca nhan do6. Theo d6, cac thudc tinh déc biét ciia cong nghé AR co
thé kich thich nhoém nguoi nay st dung cong nghé. Vi vay, nhom téc gia dé xuat gia thuyét:

H4a. Tinh tuong tdc c6 dnh hudng tich cuc dén nhiing tiéu chudn chii quan vé cong nghé thuc
té'do ting cuong (AR)

H4b. Tinh bt mdt dnh huong tich cuc dén nhiing tiéu chudn chii quan vé cong nghé thuc té’
do tang cuong (AR)
Tinh méi

Cong nghé AR cho phép cac ca nhan ca nhan héa ndi dung theo s¢ thich va mdi quan tam
cua riéng ho. Tinh ddc ddo nay giup khach hang cé cai nhin truc quan vé san phdm, qua dé tang
hiéu suat, hiéu qua mua sdm ctia mot ca nhan [24]. Kha ndng cung cdp hinh anh hién thi sic nét,
thong tin b8 sung vé san phdm hogc kha nang thay d6i mau sac ctia san pham c6 anh huéng dén
cam nhan dé stt dung va cam nhan tinh hitu dung ctia cong nghé. Vi vay, nhom tac gia dua ra gia

thuyét:

H5a. Tinh m6i dnh hudng tich cuc dén cdm nhdn tinh dé si dung ciia cong nghé thuc té' do
tiang cuong (AR)

H5b. Tinh méi dnh huéng tich cuc dén cdm nhdn tinh hitu dung ciia cong nghé thuc té'do ting
cuong (AR)
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Hoffman & Novak khang dinh rang nhiing trang thai tam ly nhu to mo vé diéu maéi c6 thé
tao nén s thich thti cho nguoi dung [13]. Ly thuyét st dung tin hiéu goi y rang nhiing kich thich
bat thuong sé tac dong dén nhan thiic ciia modi ngudi va ¢6 thé dan dén mitc d6 hung phan cao
hon [29]. Sy to MO vé tac dong mai la c6 the dan dén viée nguoi tiéu dung chia sé thong tin d6 véi
nhitng nguoi quan trong nhu gia dinh, ban be..., tit 6 anh huwéng dén nhan thic va viéc sit dung
cong nghé cua ho. Cac cd nhan c6 thé nhan thay 4p lwc xa hoi tie nhitng nguoi quan trong dén viéc

stt dung cong nghé AR trong qué trinh mua sam. Vi vay, nhom téc gia dwa ra gia thuyét

H5c. Tinh mdi dnh hwong tich cuc dén cam nhin tinh thii vi khi sir dung cong nghé thuc té'do
tang cuong (AR)

H5d. Tinh méi dnh huong tich cuc dén nhiing tiéu chudn chi quan vé cong nghé thuc té do
ting cwong (AR)

Cam nhan tinh dé st dung

Cam nhan tinh dé st dung c6 tdc dong dén y dinh st dung website cia nguoi tiéu dung va
gan day nhat la viéc st dung tng dung di dong [30, 31]. Trong bai nghién ctu nay, nhan té cam
nhan tinh dé s dung duoc xem la mttc d9 trai nghiém tinh ndng AR véi giao dién dée dang thao
tac, sit dung ttng dung thanh thao va linh hoat, gitip khach hang dwa ra y dinh mua . Vi vdy, nhém

tac gia dé xuat gia thuyét:

H6. Cdm nhén tinh dé si dung ciia cong nghé thuc té'do ting cuong (AR) c6 dnh huong tich
cuc dén yj dinh mua cia khdch hang

Cam nhan tinh hitu dung

Céc nghién cttu triede day khang dinh rang khach hang nhan thdy nhiéu rai ro hon khi st
dung dich vu tric tuyén hon la mua hang truce tiép. Di€u nay la do nguoi tiéu dung cam thay kho
c6 danh gia chinh xac ctia san pham nhat [32]. Viéc cung cap hinh anh san pham véi chat luong
cao gitp giam thiéu rti ro bang cach giam bét rao can gitta ngudi tiéu dung va san pham. Vi trai
nghiém AR cung cdp cach trinh bay san pham phong pht hon nén nguoi tiéu dung trai nghiém
AR c6 thé dua ra quyét dinh mua hang dé dang hon so véi nguoi tiéu dung khong trai nghiém AR
[16]. Vi vay, nhom tac gia dua ra gia thuyét:

H7. Cam nhdn tinh hitu dung ctia cong nghé thuc té do ting cuong (AR) c6 anh hudng tich
cuc dén § dinh mua ciia khdch hang
Cam nhan tinh tha vi

Sw thu vi 6 tac dong dén quyét dinh lwa chon st dung Internet, hay st dung trén ting dung
di dong [19]. Olsson va cs. [33] cho rang nhitng ting dung AR dwoc ky vong mang dén trai nghiém
vui choi va giai tri. Do d6, day dugc xem la mot bién s6 quan trong trong viéc hiéu va chdp nhan

stt dung cdng nghé mdi cua khach hang. Vi vay, nhom téc gia dwa ra gia thuyét:
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H8. Cam nhdn tinh thil vi clia cong nghé thuc té do ting cuong (AR) c6 anh huong tich cuc
dén y dinh mua ctia khdch hang

Céc tiéu chudn chu quan

Nghién ctru ctia Liou [34] da chi ra rang nhitng nguoi quan trong (chang han nhw ban be,
cha me, ...) anh hudng dén hanh vi cua ca nhan trong viéc ap dung cac tinh nang trén tng dung
di dong. Do d9, trong bai nghién cttu nay, tiéu chuan cht quan dé cap dén nhan thitc ctia ca nhan,
duoc hiéu 1a nhitng mong doi hay 10i khuyén cua nguoi than xung quanh anh hwong dén viéc ra
quyét dinh, xuat hién y dinh mua ctia khach hang sau khi trai nghiém AR. Ttt d6, nhom tac gia dua

ra gia thuyét nhu sau:

H9. Cdc tiéu chudn chii quan vé cong nghé thuc té'do ting cuong (AR) cé dnh hudng tich cuc
dén yj dinh mua ciia khdch hiang
Tt d6, nhém dua ra md hinh nghién ctru d€ xuat va méi quan hé gitra cac nhém cung cac

gia thuyét nhu sau:

UNO

Chii thich: Tinh twong tac (INT); Cam nhan tinh hitu dung (UFL); Tinh bat mat (INV); Cam nhan tinh
tht vi (UNYJ); Tinh méi (NOT); Tiéu chuén chti quan (UNO); Cam nhén tinh dé s dung (UFE); Y dinh mua
(URI)

Hinh 1. M6 hinh nghién ctu dé xuét

Ngudn: Nhom tac gia dé xuat, ndm 2024
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3  Phuwong phap nghién ctru
3.1 Phuong phap thu thip sd liéu

Thong qua phiéu khao sat, nhom tac gia tién hanh diéu tra thuc nghiém vé tac dong ctia
cong nghé AR lén y dinh mua san phadm my phdm tryc tuyén cua khach hang. Déi twong khao sat
la nhém khach hang da tiing trai nghiém cong nghé nay truedc day va da mua hang sau khi trai
nghiém. Thoi gian thuc hién khao sat kéo dai tir ngay 10/03/2024 dén ngay 17/03/2024. Ttr tong s&
255 cau tra 1oi thu dwoc, ¢6 238 cau tra 10i hop 1é va duoc tién hanh nghién ctru. Theo Hair & cs.
[33], c6 hai cach d& tinh c& mau khi phan tich m6 hinh ciu triic bang ky thuat PLS. Cach tht nhat,
la gap 10 14n s6 luong bién quan sat ctia bién tiém an c6 nhiéu quan sat nhat. Cach thi hai, 1a gap
10 1an s6 lwong duwong dan chia vao bién tiém dn c6 nhiéu dwong dan chia vao nhat. Theo d6, véi
s6 leong duong dan chia vao bién Y dinh mua la nhiéu nhét (4 dwong dan), quy md mau tdi thiéu
can thu thap la 40 quan sat. Theo nhu Kock & cs. [36], quy m6 quan sat duoc khuyén khich danh
cho nghién cttu khoa hoc xa hoi 1a it nhat 200. Nhuw vay, s6 luong quan sat cua nghién ctru la dat

yéu cau.

3.2 Phuwong phap xay dung thang do

Cau hoi khao sat duoc danh gia da trén thang do Likert 5 muttc d6 va cac cau tra 1oi s€ danh
gia mtc do dong ¥ v6i mdi y kién theo thang do tir 1 dén 5. Véi 1 - Hoan toan khong dong y, 2 -
Khong dong y, 3 - Trung lap, 4 - Pong y, 5 - Hoan toan dong y. Dua trén tham khao cac nghién ctru

di trudc, nhom tac gia da tién hanh lap bang khao sat sau day:

Bang 1. Cac nhan td va bién quan sat trong mo hinh

Ma N6i dung cau hoi Tham khao

Tinh twong tac (INT)

Nhin chung, trai nghiém céng nghé AR khi mua sdm my pham rat cd tinh

INT1 (o AAE o ge AT

twong tac d6i voi toi
INT2 Céng nghé AR c¢6 kha nang dap tng nhu cdu cu thé ctia t6i nhanh chéng va

hi¢u qua Yim & cs. [24]
INT3 Cong nghé AR mang dén trai nghiém twong tw nhu khi mua sam & ngoai ctra

hang

INT4  Téi c6 thé dé dang diéu khién cac cong nghé AR theo y mudn ctia toi

Tinh bit méit (INV)

INV1  Man hinh hién thi triec quan thong qua cong nghé AR rat chi tiét
Yim & cs. [24]
INV2  Hinh anh mau séc phan &nh chéan thic nhue mua sim & ngoai ctra hang
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Ma Noi dung cau héi Tham khao

Hinh anh hién thi qua cong nghé AR gitp t6i ¢ lga chon mua sdm san pham
INV3 | , .
lam dep chinh xac hon

INV4  Téi cam thdy giao dién cua cong nghé AR thi vi

INV5  Téi cam thay giao dién ctia cong nghé AR dé dang st dung

Tinh méi (NOT)

NOT1 Co6ngnghé AR luén thay doi d€ mang lai sy mé6i mé t6i nguoi dung

NOT2 Cong nghé AR chtta nhiéu thong tin méi gitp tdi ¢ lwa chon mua sam chinh
xac hon

Cong nghé AR mang lai trai nghiém ca nhan hda cao hon so véi viéc mua sdm  Yim & cs. [24]

NOT3 . N , s
thong thuong ctia thoi

NOT4 To6i cam thay nhitng tinh ndng mdi ctia cong nghé AR dé s dung

NOT5 T6i cam thdy nhiing tinh ndng mdi ctia cdng nghé AR thu vi

Cam nhan tinh dé st dung (UFE)

UFE1  T6i cam thdy giao dién ctia cong nghé AR dé dang thao téc cho nguoi diing

UFE2  Viéc hoc cach stt dung cong nghé AR trén ting dung doi véi toi dé dang

UFE3  T6i thdy that dé dang khi st dung céng nghé AR d€ thuc hién nhiing gi t6i mudn Davis [37]
UFE4  T6i dé dang st dung thanh thao cong nghé AR trén ting dung

UFE5 T6i thay cong nghé AR trén ting dung linh hoat d€ tuong tac cung

Cam nhén tinh hitu dung (UFL)

St dung cong nghé AR trén tng dung sé gitip viéc mua sim san pham lam dep

UFLL tro nén dé dang hon.
St dung cong nghé AR trén ting dung gitip t6i hoan thanh viéc mua sdm san

UFL2 o .
pham lam dep nhanh chéng hon

UFL3 St dung cong nghé AR trén tng dung gitup quyét dinh mua sam san phdm lam David [37]
dep ctia toi chinh xac hon

UFLA cong nghé AR cung cip ch o t6i thém nhiéu thong tin cu thé v€ san phdm lam

dep t6i mudn

UFL5 Tinh AR cung cap cho t6i thém nhiéu théng tin vé kién thiic lam dep
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Ma Noi dung cau héi Tham khao

Cam nhén tinh tha vi (UNJ)

UNJ1 Toéi thay st dung cong nghé AR trén tng dung thi vi
UNJ2 Qua trinh st dung thuc t& cia cong nghé AR trén tng dung dé chiu David & cs. [38]

UNJ3  Toéi thay thich thia khi stt dung cong nghé AR khi mua sim

Tiéu chudn cha quan (UNO)

Nhitng nguroi quan trong voi toi (gia dinh, ban be, ...) nghi réng t0i nén trai

UNOL nghiém chttc nang AR khi mua my phdm truc tuyén

Zeithaml &

Nhitng nguoi quan trong véi tdi (gia dinh, ban be, ...) nghi rang cong cu AR la Berry [39]

UNO2 .
cong cu hiru ich trong qua trinh mua sam

UNO3 Nhiing nguoi xung quanh anh huong dén viéc ra quyét dinh ctia t6i

Y dinh mua (URI)

URI1  Sau khi trai nghiém AR, tdi tu tin véi quyét dinh mua sam ctia minh
Burton & cs.

URI2  Sau khi trai nghiém AR, t6i s€ mua san pham [40]

Ngudn: Nhom tac gia
3.3  Phuong phap phan tich s liéu

Sau khi ra soéat va xtr ly dit liéu, tac gia st dung phan mém SmartPLS 4.0 d€ dua ra s liéu
thong ké mo ta cling nhu phan tich md hinh PLS - SEM nham danh gid tic dong ctia cong nghé AR

v6iy dinh mua truc tuyén trong nganh my pham tai Viét Nam.

Phan tich dit liéu tap trung vao 2 giai doan chinh: danh gia thang do m6 hinh va kiém dinh
md hinh do luong. Tai giai doan thit nhat, nhém thuc hién xac dinh hé s6 tai ngoai dé€ danh gia
chat luong cua cac bién quan sat trong mo hinh, kiém dinh d¢ tin cdy cua md hinh (Cronbach
Alpha, Composite reliability), tinh hoi tu (Average variance extracted), d6 phan biét (HTMT). Tiép
theo, danh gia mo hinh cdu truc dwgc thuc hién dé€ kiém dinh gia thuyét véi ky thuat Bootstrap
(n =5000). Giai doan nay cting danh gia hé so giai thich thong qua R? hiéu chinh, hé s6 phong dai
phuong sai (VIF).
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4 K&t qua nghién ctru

41 Mob ta miu khao sat

Trong tong s6 238 phiéu khao sat hop 1€, c6 147 nguoi dung nit tham gia, chiém ty 1& 61,8%,
van chiém wu thé'so véi s6 ngudi dung nam. V& dd tudi cta khéch hang tham gia khao sat, nhém
ttr 18 dén 24 tudi chiém ty 1é cao nhat voi 63%, tiép theo 1a nhom khach hang dwdi 18 tudi (27,2%),
nhoém tudi tir 25 dén 34 tudi (6,9%) va nhom trén 35 tudi (2,9%). V€ trinh dd hoc van, nhém nguoi
6 trinh d6 dai hoc chiém ty 1é cao nhat véi 57,8%, tiép theo la trinh d6 THPT (33,5%), trinh d6 cao
hoc (6,9%) va cudi cting la trinh d6 cao déng (1,7%). Vé thu nhép, 56,1% khach hang c6 thu nhap
dwdi 5 triéu déng, 23,1% c6 thu nhap tir 5 dén 10 triéu ddng, 11,6% cd thu nhap tir 10 dén 20 triéu
déng va 9,2% cd thu nhap trén 20 triéu dong. Cu thé, 172 nguoi tham gia cho biét ho danh duéi 1
triéu dong mdi thang d&€ mua sim m§ phdm, chiém 72,3%, 47 nguoi danh tir 1 dén 3 triéu dong
(19,7%), va 19 nguoi c6 chi phi mua sam m§ pham trén 3 triéu ddng (8,1%). V& kénh mua sam, cé
57,8% khach hang lza chon mua sdm m§ pham qua san thiwong mai dién tir 1a kénh mua sam chinh.
19,7% khach hang chon mua qua mang xa hoi, 15,6% mua tryc tiép tai cra hang, 4,6% mua qua

website cua nhan hang va 4% mua qua cac kénh khac.

4.2 K&t qua danh gia m6 hinh

D0 tin cay thang do dat yéu cau véi Cronbach's Alpha va CR 16n hon 0,7 (Bang 2). AVE cling
dat trén 0,5, m6 hinh giai thich dwoc trén 50% d6 bién thién ctia di liéu. Hé s6 tai ngoai déu 16n
hon 0,7 (Bang 3) dat yéu cau ctaa Hair [35].

Bén canh d6, phan tich gid tri d¢ phan biét HTMT cho thdy khong ton tai sw twong quan
manh gitra cac tap chi bao trong mo hinh véi nhau. Bang 4 cho thay tat ca gia tri ctia chi s HTMT
ctia mdi nhan to déu thap hon 0.9, dat duwgc tiéu chi vé gia tri phan biét va du diéu kién d€ phan

tich kiém dinh Bootstrap [41, 42].

Bang 2. Két qua phan tich gid tri hoi tu va gid tri tin cdy

Cronbach's alpha Composite reliability Average variance extracted (AVE)
INT 0,821 0,894 0,737
INV 0,884 0,915 0,683
NOT 0,892 0,920 0,697
UFE 0,939 0,953 0,804
UFL 0,928 0,946 0,777
UN]J 0,904 0,940 0,839
UNO 0,868 0,919 0,792
URI 0,868 0,938 0,883

Ngudn: Nhom tac gia
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Bang 3. Hé s6 tai ngoai

INT

INV

NOT

UFE

UFL

UN]J UNO URI

INT1
INT2
INT3
INV1
INV2
INV3
INV4
INV5
NOT1
NOT2
NOT3
NOT4
NOTS5
UFE1
UFE2
UFE3
UFE4
UFE5
UFL1
UFL2
UFL3
UFL4
UFL5
UNJ1
UNJ2
UNJ3
UNO1
UNO2
UNO3
URI1
URI2

0,88
0,888
0,806

0,809
0,784
0,841
0,835
0,862

0,85
0,82
0,809
0,856
0,84

0,897
0,899
0,872
0,902
0,913

0,877
0,904
0,887
0,912
0,825

0,917
0,901
0,93
0,892
0,91
0,867
0,943
0,936
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Bang 4. Két qua phan tich gid tri d6 phan biét
INT INV NOT UFE UFL UNJ UNO URI
INT
INV 0,878
NOT 0,803 0,830
UFE 0,690 0,828 0,795
UFL 0,777 0,750 0,868 0,788
UNJ 0,688 0,772 0,818 0,858 0,800
UNO 0,850 0,786 0,731 0,670 0,758 0,720
URI 0,761 0,780 0,656 0,746 0,708 0,652 0,791

4.3

Kiém dinh cic gia thuyét nghién ciru

Nguon: Nhom téc gia

Nhém tac gia tién hanh kiém dinh cac gia thuyét nghién ctru bang cach chay Bootstrapping

thong qua PLS - SEM trén phan mém SmartPLS4. Két qua thu duoc & Bang 5.

Két qua cho thay 11 gia thuyét déu duoc hd tro boi dit liéu nghién ctru va dwoc chap nhan

0 muc y nghia 95%, nhu duoc chi ra boi cac gid tri p nho hon 0,005 (Bang 5). Cac hé s6 chudn hoa

déu 16n hon 0, cho thay tac dong tich cuc. Ngoai ra c6 5 gia thuyét bi bac bo.

Bang 5. Két qua phén tich mo hinh

Original Sample jzi?i?;i T statistics P Két qua
sample (O) mean (M) (STDEV) (IO/STDEVI)  values

INT -> UFE -0,020 -0,019 0,061 0,321 0,748  Bacbd
INT -> UFL 0,216 0,215 0,062 3,494 0,000  Chatnhan
INT -> UNJ 0,027 0,027 0,093 0,288 0,773 Bac bo
INT -> UNO 0,402 0,399 0,081 4,952 0,000 Chat nhan
INV -> UFE 0,498 0,493 0,086 5,824 0,000 Chat nhan
INV -> UFL 0,106 0,104 0,068 1,562 0,118 Bac bo
INV -> UN]J 0,322 0,318 0,091 3,550 0,000 Chét nhan
INV -> UNO 0,256 0,259 0,094 2,707 0,007  Chétnhan
NOT -> UFE 0,375 0,380 0,074 5,093 0,000  Chétnhan
NOT -> UFL 0,562 0,567 0,062 9,094 0,000  Chéatnhan
NOT -> UNJ 0,479 0,485 0,096 5,007 0,000  Chétnhan
NOT -> UNO 0,179 0,179 0,089 2,002 0,045  Chétnhan
UFE -> URI 0,410 0,410 0,087 4,699 0,000  Chétnhan
UFL -> URI 0,123 0,124 0,085 1,440 0,150  Bacbd
UNJ -> URI -0,106 -0,106 0,090 1,185 0,236 Bacbo
UNO -> URI 0,424 0,424 0,066 6,397 0,000 Chat nhan
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Bang 6. Két qua phén tich da cdng tuyén

VIF VIF

INT1 2,060 UFE4 3,570
INT2 2,174 UFE5 4,131
INT3 1,588 UFL1 3,051
INV1 2,031 UFL2 3,633
INV2 1,975 UFL3 3,244
INV3 2,505 UFL4 3,853
INV4 2,423 UFL5 2,287
INV5 2,692 UN]J1 3,166
NOT1 2,477 UN]J2 2,499
NOT2 2,180 UNJ3 3,368
NOT3 2,010 UNO1 2,237
NOT4 2,509 UNO2 2,633
NOT5 2,333 UNO3 2,133
UFE1 3,498 URI1 2,425
UFE2 3,533 URI2 2,425
UFE3 2,977

Tiép theo, kiém dinh VIF (Bang 6) cho thdy két qua gia tri déu bé hon 5, cho thay khong ton
tai hién tuong da cong tuyén. Ngoai ra, mo hinh c6 kha nang du bao kha dang ké véi hé s6 xac
dinh R? hiéu chinh, thé hién mtc d6 bién dong cua cac bién UFE, UFL, UNJ, UNO va URI déu ghi
nhaén gia tri 16n hon 50%, biéu thi kha nang giai thich cé thé chap nhan duoc [43].

5  Thao luin két qua nghién ctru va ham y chinh sach
5.1 Thao luin két qua nghién citu

Trong sd cac thudc tinh ctia cong nghé AR ddéng vai tro kich thich hanh vi tiéu dung, méi
quan hé gitra tinh méi va cdm nhan tinh httu dung la quan trong nhat (g = 0,562, p < 0,001). Tinh
mdi ctia cong nghé AR c6 thé tao ra hiéu tng mong mudn xa hoi, khi nguoi dung cam thay c6 uy
tin va duoc chap nhan khi sit dung cong nghé tién tién [11, 16]. Cac nghién cttu trudc day cling chi
ra rang cac yéu t6 méi mé thic day nguoi tiéu dung xt ly nhan thitc mot cach tich cue hon, khuyén
khich ho thao luan vé cac san phdm hodc tinh hudéng méi la va gia tang ky vong rang nhitng nguoi
xung quanh ho nén st dung cong nghé dé. Di€u nay trai nguoc véi cac yéu to quen thudc, von
khong cung cap nhiing tin hiéu chitc ndng can thiét dé thuc hién qua trinh x ly nhan thiéce [11].
Cung véi d6, d6i véi cam nhan tinh dé st dung, mdi tuong quan véi tinh bat mat 1a quan trong
(B =0,498, p < 0,001). Nhu vay, sy song dong trong trai nghiém cong nghé AR gitp két hop trai

nghiém cam gidc cta cac san pham thuc t& véi nhimng trai nghiém phi cam giac cta cac san phdm
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tuong tuong, tit d6 tao ra mot hinh anh rd rang trong tam tri nguoi tiéu dung. Bang cach nay, cong
nghé AR gitip giam bét su phttc tap trong qua trinh nhan thic khi nguoi tiéu dung dwa ra quyét
dinh mua sdm, vi ho khong con can phai tudng tugng san phdm sé trong nhu thé nao trong thé
gidi thuc. Didu nay dan dén cam nhan rang cong nghé AR rat dé stt dung, nhu da dugc Mclean &
cs. chi ra trong nghién cttu cta ho. Nguoc lai, két qua cho thdy mdc du murc d¢ twong tac cao giup
tang cuong cam nhan hitu dung (B = 0,216, p <0,001) va tiéu chuan chtu quan (p = 0,402, p <0,001)
cong nghé nay khong dan dén su gia ting twong tng vé tinh dé st dung (B = -0,020, p > 0,001) va
cam nhan s thu vi (3 = 0,027, p >0,001).

Nhom tac gia nghién cttu su tdc dong cta cac kich thich ma cdng nghé AR gay ra su thay
déi trong nhéan thitc va y dinh hanh vi ciia nguoi tiéu dung, két ludn mdi quan hé anh huong tich
cuwc ctia cdm nhan tinh dé st dung (B = 0,410, p < 0,001) va cac tiéu chuan chu quan (B = 0,424,
p <0,001) Ién y dinh mua triec tuyén cua khach hang. Khi nguoi dung nhan thdy mot cong nghé
hodc nén tang mua sam truc tuyén dé stt dung, ho du doan rang ho c6 thé stt dung né ma khong
t6n nhiéu cong stic. Diéu nay nay lam cho qua trinh mua sim trd nén hap dan hon, tir 6 lam tang
kha nang cé y dinh mua. Theo nghién cttu ctia Ajzen va Cheng va Lee, moi nguoi thuong bi anh
hudng boi moi quan hé xa hoi than thiét ctia ho, bao gom gia dinh, ban be va dong nghiép, nhiing
nguoi ma ho coi trong y kién ctia ho hon cac hinh thic truyén thong tiép thi khac khi ra quyét dinh
[21, 44]. Néu nhi'ng nhém nay nhin nhan viéc mua san pham hodc dich vu mét cach tich cuc thi ca
nhén c6 thé bi anh hudng boi nhitng y kién nay, lam ting y dinh mua ctia ho. Trong khi dé moi
quan hé¢ gitta cdm nhan su httu dung ( = 0,123, p > 0,001) va su thich tht ( =-0,106, p > 0,001) ctia
cong nghé AR khong anh huong t6i y dinh mua trong nganh hang my pham. Nhu vay, nhém tac
gia c6 thé két luan rang viéc dua cong nghé AR vao qua trinh mua sdm san phdm my phdm c6 thé
khién khach hang tap trung vao cach van hanh cua cdng nghé thay vi chinh ban than san pham.

Tt d6 khong gép phan vao qud trinh hinh thanh quyét dinh mua sam ctia nguoi dung.

5.2 Poéng gop cua nghién ciru

V& mit ly thuyét, nghién ctru déng gép vao linh vuc nghién ctru vé AR bang cach cho thay
cong nghé thuc t€ do tang cuong, anh huong dén hanh vi ctia nguoi tiéu dung nhu thé nao. Cac
nghién cttu trude day chu yéu kiém tra tac dong tich cuc cua trai nghiém AR trong cac linh vuc
nhw gido duc, tro choi va du lich [34, 45, 46]. Dédc biét tai thi truong Viét Nam, nghién cttu nay la
nd lyc dau tién dé xac dinh co ché'vé cach cong nghé AR dién ra trong qua trinh ra quyét dinh mua
sam triee tuyén. Nhom tac gia da thanh cong trong viée sit dung mo hinh S-O-R va TAM lam khung
ly thuyét dé nghién ctru. Cac nghién cttu trede d6 thueong tap trung vao nghién ctru vé 2 thudc tinh
la tinh twong tac va tinh bat mat [3, 47]. Nhom tac gia da nghién ciru thém mét biéh méi la tinh
mdi ma cong nghé AR mang lai va két qua cho thay tinh méi ma cong nghé nay tac déng tich cuc
dén nhan thirc ctia ngwoi dung, tir d6 tac dong dén y dinh mua cua ho. Hon nita, nghién ctru dua
ra két luan vé vai tro diéu tiét cia muc dich stt dung cong nghé AR, diéu ma chwa c6 nghién ctru

nao trude nay dé cap toi.
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V& mit thyec tién, nghién ctru nay dé xuat nhitng huéng di méi cho cac nha quan ly trong
bdi canh mua sdm triec tuyén dang phat trién. Diéu quan trong la cac nha phat trién va quan ly tng
dung phai nhan thdy tdm quan trong ctia cc thudc tinh ctia cong nghé AR va dam bao rang cac
nha phét trién tng dung str dung n6 khi phat trién iing dung. Cac nha phat trién tng dung nén
xay dung tng dung AR dé st dung, giao dién bat mét, tir d6 cong nghé AR c6 thé tré thanh mot
cong cu hiru ich hd tro nguodi dung khi trai nghiém mua sém san pham lam dep truc tuyén. Ngoai
ra, cac nha quan ly nén dam bao rang nguoi dung c6 thé dé dang chia sé kinh nghiém ctia ho véi
nhitng nguoi quan trong véi ho bang cach tap trung vao cac chién dich quang ba va phd cap cho
nguoi dan vé cong nghé thuc t& ao tang cuong. Dédc biét la & Viét Nam, mdt thi truong ma cong
nghé thuc t& 4o ting cudng van con chua qud phd bién. Hon nita, cac nha phat trién va quan ly
tng dung nén thiét lap muc dich ma khach hang str dung ting dung cta ho va xem xét muirc d¢ anh
hudng ctia n6 1én y dinh mua cta khach hang trong qua trinh kiém tra kha nang st dung. Diéu

nay co thé giup cac tng dung AR cung cap tinh nang c6 thé dap ting nhu cau cua khach hang.

5.3 Ham y chinh sich va dé xuat giai phap

Mot trong nhitng han ché ctia bai nghién cttu d6 la gidi han trong viéc thir nghiém cac loai
cong nghé thuc t&' do ting ceong. Y twdng nghién cttu cac san pham m§ pham c6 thé dan téi su
mat can xtng gidi tinh va dd tudi trong y dinh mua cta khach hang. Cac nghién ctu tiép theo co
thé thir véi cac san pham dung duoc cho ca hai gidi dé€ hoan thién hon vé nhitng tdc dong ctia AR.
Bén canh d9, chat lugng cua cac san phdm chua dwoc dé cap dén trong bai nghién ctru. Cac nghién
ctru sau c6 thé tim hiéu ky hon vé tac dong cua chat luong san phdm 1én y dinh mua truc tuyén

ctia nguoi tiéu dung.
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